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Qutline of Consolidated Financial Results for Interim of March’07
(March’07 = The Year Ending March 31, 2007)
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Business Results for Interim of Mar 07 (compared with pre-term projections) RN
XTHA#F
H# TR 200649 A HfiHA Compared with
Pre-term Projections Interim pre-term projections
(BB HHMA. %) ] 5eLLt &% il HemEE | LE
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
e 52,500 = — 53,609 -~ 1,109 | 102.1
L 11,700 | 223 11,828 128 | 101.1
g T 10,450 = 19.9 10,427 A22 | 998
et 1,250 | 2.4 1,400 150 J112.1
ki 1,350 | 2.6 1,468 118 | 108.8
i 600 1.1 623 23 104.0
EPS(F) 47.01 49.10 209 104.4
ittt 1,110 691 A418 623

[ % b FI S IEREICHBLITTEEER (BEHAEHRNOBREHEEE ]

Sales and profits both performed well and achieved pre-term predictions (operating income reached record interim levels)
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Business Results for Interim of Mar *07 (compared with the previous period) SR ]
2005£ﬁt96riJ;=11 1A ZOOGEESrﬁ HFERA E’E%E?éi

TLE 50,943 - 53,609 — 2,666 | 105.2

mERAE | 11435 224 11,828 393 | 103.4
REEER 10,159 = 19.9 10,427 268 102.6
ey 1,276 25 1,400 124 | 109.8
Ledatiled 1,504 | 3.0 1,468 A36 97.6
"R 827 1.6 623 A203| 75.4
EPS(F) 65.26 49.10 A16.16 | 75.2
MR 737 691 A45 | 9338
AR 336 372 35 110.7

AFREORRERERNNEF) ORFETRENR XBELLLHH, EXFRTER

Ordinary income fell due to special factors from previous interim (including non-operating profits) while operating income rose
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Breakdown of SG&A Expenses s el A
i AT P P A
200549 A fE #f 200649 A HhfElHA Compared with
Interim Interim the previous period
(EE-EHHM. %) 2 S L &8 St WREE @ HE
(Million yen, %) Amount Ratio to gross profit Amount Ratio to gross profit Increase/Decrease Change

ol ke

Gross profit

11,435

11,828

393

103.4

AEE

Personal expenses

BEfEH
Rent expenses

EExE
Packing and
transportation expenses

Z Dt

Other expenses

RSEEHES

SG&A

(= S UES

Operating income

1,276

11.2

1,400

109.8

BB LU FE LER ORI LRFTEER OEMEIH REZERO0. 4RV MER)

Curtailing rise in SG&A associated with increased income and gross profit (Ratio of SG&A to sales fell 0.4 percentage points)




Balance Sheet(summary)

(B : B M ¥ million )

hERE

First Half

Jalux

i

35,000

30,000

25,000 r

20,000

15,000

10,000

5,000

0 L
(End of)

BEEDHD

AE-MEEOH

Assets Capital and liabilities
37,563| |138,701 37,563)| 138,701
4,940 .
M - . chiljﬁarﬁeposits (AlS)
11,854 k3 1r\liotgs,\!n%a?:%)unts (+1’277)
payable
11,376 11,534 | 5t Lz (+157)
o8 5701 | RAFRE  (+152)
Interest-bearing debt
rs 5973 | t-m&EE  (+319) N
Inventories 6,054 5,504 ghgr)(ﬁﬁ{a (A549)
sote || seos | TOMRERE (+480) |, s by (A34)
Minority interests
Tﬁﬁgbllﬂfidﬁfé ( A256) in consolidated subsidiaries
angible fixed assets
1,730 | WMERAE (+472) | 13224 13516 | 2 &EA (+291)
Intangible fixed assets Shareholders’ equity
5,618 5500 | HEIOM (+28)
Investments and other assets
06./3%FK 06./9%K 06./3%K 06./97K

{

FIRFREI41EAHOENEFICLYEERERIF 13,5168 HHIZEM ]

Shareholders’ equity rose to 13,516 million yen due to a 341 million yen rise in retained earnings
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Performance by Operating Segment
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Rearrangement of Operating Segment (from April 2004)
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HEBEERER
Lifestyle Services Business

MZERREEE
Aviation-Related Business
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B2 AR sy | vty BB ) || Tn—znq
B8 P R 5T o &0 - S (ZEHEE)
i [ AR ] [ HR ] BLUE SKY
Aerospace, Fuel, In-flight Services c;j ’f/ iﬁ,ﬂﬁ Megdia & Life Design AT e zs)
Components Cabin service supply Food & Beverage et & [iirect Marketin Insurance )
In-flight Sales Food ] General Merchandisej »| Real Estate
Wine Mail-order Sales « U Printing J

Machinery &

Materials Textile Supply

200644 A (20075 3 A #) Mo ET

( EEY—EREE

Customer Services Business

J

BLUE SKY JAlLDUTYFREE @
Fabux !

A

JAL-DFS
(Z2ERBIE)

(Duty-free Shops)

Revision from April 2006 (Year ending March 2007)

D (T

Lifestyle Services Business

%
new
7—X- ATAT
ENLyY HAILFv—
[ B MW ] ENRI - AT 47
A4 [SLLMAE]
Food & Beverage

0 ZZREEE R

Aviation-Related Business

BEEEX

WE EERA&K J

B BRE
il AR

In-flight Services

B #
B &

i 22 {

Media & Culture

Aerospace, Fuel,
Machinery &
Materials

:

abin service suppl
In-flight Sales
Textile Supply

)

[ Food ]
Wine

Printing
General Merchandise

)

>

~
T EEY—EABE ]
Customer Services Business
SO T | e

(5@ R ) TENE mnha

Life Design BLUE SKY (Duty-free Shops)

Direct Marketing Insurance (Airport Shops)
] (Mail-order Sales) [ Real Estate ] JALDUTYFREE §

N
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Performance Trends and Projections by Operating Segment (a5 ¥ million , 9) lemarcn 06 March O07E 1} ~——~—_

j"—f',J:E_ Net Sales I j-"ﬁJ:,f‘;:*l]H (Z2) Gross Profit (Ratio) = ZEFIZE (F) Operating Income (Ratio)
I 40
Aviation-related
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|
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% 1™ | 6
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410 , i
she 10,000 - - 2
o
>
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|
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= | — 16
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000 —
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Semiannual Consolidated Performance by Operating Segment (s - &5m ¥ million) First Half
55 = Net Sales I 5o L #aF 3% (Z) Gross Profit (Ratio) = ZFZE () Operating Income (Ratio)
Aviation-related |
4 30 18
20,000 6,000 1,500
16

15,000 — ]
4,000 2011 1,000

\
10,000 .
. 2,000 *— 1 104| 500
- . ] i E |
0 0 0 0 0

Lifestyle services |

e e e 3 et

1,788

18
1 30
==l 20,000 1 | 6000 1,500
N 16
'E 15,000 —] L o——7°, 120
I i
=% 2,000 — 19]] 500 2
% 5VO00 ] J! |
0 0 0 0 0
1|
- o
Customer services | 8

1 30
20,000 6,000 —— — 1,500

15,000 - -
4,000 | L 1 20{| 1,000

10,000 [ — —

2,000 | — —q 10 500

5,000 [

4B N T, — IR

19,458
20,436
6,662
6,915
1,320
1,419

1H 2H 1H 2HE6) 1H 2H 1H 2HEe 1H 2H 1H
06.” 34f 07./ 3] 06.”34j 07.”3%j 06.73#f 07./ 3%}




6,662

6,915

(+253 3,695 {
1,750 < JAL-DFS

TIL—RANMEE

Blue Sky

(Period ending)

05.79 H[E#A

First half

06.79 fhfE A

First half

N «» — =
B9 AR PRERATE L L F S qzraﬂ;‘;eﬁl Jalux
_Interim Gross Profit for Each Sub-Segment First Half e
(BAM) 11.828
(¥ million) 11’435 ] ot - RN - KA (+204)
N X0 (+234)I1 '343I e e division
10’000 - g~ 678 In-ﬂigﬁ%ﬁfﬂsion (+ 31)
1,229 s il (- 9
01C JU0 [eNT T T e (A 9)
1O | (T ote—rr e a%|(A103)
\ Direct marketing division
1,470 743-5?«drz$% (+ 83)
5,000

(+174)

(A 4)

IS fZEREEE X
Upper Aviation-related business

=il A EREE
Middle Lifestyle services business

(HTETAUE)
(Sub-Segment)
T | BEY—EXEX
Lower Customer services business
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Gross Profit for Aerospace, Fuel, Machinery & Materials Division First Half Second Half (E)

NEE=" | Jalux

e BRLBEEEEIC, 516
' =HADRE RAE SRR
T ORI L HHIE

F18

< Increased profits projected against a background of firm

demand due to sustained growth trend in areas such as
parts storage and supply business. /

/ﬁt%"ﬁ%%ﬂﬁ,ﬂﬁi(i :/9}
[ BEoRE B8RRI
BT . RIHICs | ==, B

RICEREIERITERG %
kK L8 i

Aircraft parts sales: Transaction and profit expansion
maintain the steady growth of the previous period for
the engine parts storage and supply business oriented to
domestic heavy industry.

B EMRFER. T SA
>V (WALT IL—TH) [+, 22
BRSEGEROREEFICEK
RE

Machinery and materials sales: Profits projected to rise
due to factors such as sales of airport rolling stock to

2,000 |-

1,500 -

1,000 |-

500 -

airlines outside the JAL group.

0

06.”3#A 07./ 3%

(Period ending)
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Gross Profit for In-flight service Division

hRE |+ ¥4 | Ialux
First Half Second Half (E)

R

(BB A ¥million)

1,000

900

0

1,303

/////

655

1 2H |

647

(Period ending)

06.”34A

07./3%A

/

-ERIC5IEHE. EERAMm-

4

\thamed from the first half, are projected.
//@ﬁﬁmmu:@mﬁé\\

DFFEBE(X JIALT IL—F

\

fiHE A MmO ER TR L BN
SAIE R TR mDERSTED
MG EICL S RnZE T H

Positive trend from cabin service and textile supplies and
higher profits due to factors such as higher revenue from
wholesale goods bound for domestic duty-free shops

[ (FENARFTE D {UVGE (XY
E

Duty-free goods on international air routes: Higher
profits due to factors such as higher revenue from
wholesale goods bound for domestic duty-free shops.

Z= A m -tk A GRS
[ (FZ& il 2 B2 ER I HERS

Cabin and textile supplies (uniforms etc.): The

procurement business, oriented toward the JAL group,
displays a generally positive trend.
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Gross Profit for Food & Beverage Division

hRERE

First Half

+ FE |IﬂlllX

Second Half (E) —

(BB A ¥million)

EEERR. T . BAKEY O
=DiRRE HisL. BT

2000 - 1,358 2H
1,000 -1 e
1,221

0

06.”34A 07./3%A

(Period ending)

(o !

We aim to expand sales of gift foods, wine, and agricultural
and marine products, and predict increased profits for the

Wear. /

@mﬁéw:,%sﬁwwmﬂ
[ aEm) AR EN T

NI & SIZ. TJAL SELECTION

VB NE)DBAGIDERFEE
DERER CHEFE

Agricultural and marine products: Import (processed) sales
of fruit and vegetables (lime, frozen vegetables, etc.) and
frozen marine products such as salmon and mackerel

performed steadily.

T AWV -R I OMERARD
ARsEFE AR HER
(BERAERE. ZRAXRBOIRAT
LAEFICKY EE A LICHFS)
Processed food: Sales of JAL Selection de Sky Series and
in-flight food show a generally positive trend. /
(Gift foods: Systemization of consulting services

contribute to a rise in profitability.)
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Gross Profit for Media & Culture Division econd Half (E

(BAM ¥million)
(EMIcE I ERRES )
[l _EIZ&D—%E AR ITHY
BlDILKRZEBIEL. BEDIE
& T8

/ We aim to expand transactions oriented toward general
< companies due to enhanced product planning capability

maintained from the first half, and project higher full-
\year profits. /
1,000 - 760 [2H_ / \

B HRST R AT17I1E.
FEARTE—ILATAE—T
VB EERE &R, LEEEATA
7 -EIRIMOFXFICERD . T
IW—THEENSDZEMN,
IR ERER IR

6 1 3 General merchandise wholesale, printing, and media:
Generally positive trend from corporate sales

( 2 9) promotions (including advertising media, and printing)

and orders of gift products from outside the group/

1,500

900 -

0
06.”34A 07./3%A

(Period ending)
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Gross Profit for Direct Marketing Division

hRERE

First Half

+

F8 | Jalux
Second Half (E)fff < e

(BB A ¥million)

BRHEO T DR, %L
BREEDMA L, 52T LI

2,532 __—

2000 1 e
1,369

1,000 |-

1,167

0

06.”34A

(Period ending)

[SHSIT—T T N (ER-BEE
ST HEOTEMEE. BEY—EX
%) A LEFICLIERERAT
(RBA AL, T—H2AAMERS
[S&YiRarES ML)

/ We anticipate profits from in-flight catalog sales
promotion measures, higher profit margin, and enhanced
marketing capability (including customer and product

analysis, catalog distribution precision, and customer
services) accompanying the operation of a new system.
On-line business, lower data costs, and other factors will
also contribute to higher profit ratios.

/SEERFL DMASOSTIAL O\
World Shopping Club 14/ JL -
27—AMNISR 1D EERIEERIZ
##®IT5—H. BRH2OT
[JAL SHOP|[ZHITAEENH®
ITHES CTHUMNA R

Mail order sales: DM catalogs JAL World Shopping
club and Gourmet First Class generally perform well,

while profits from the JAL Shop in-flight catalog are

unlikely to rise due to preparation for changing the
month of publication.
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Gross Profit for Life Design Division

R R E |+ T4 | ]alux
First Half Second Half (E)

R

(BB A ¥million)

3,000 oo 2,884 - ]

2000 -1 |

1,000 [0 e
1,386

~

properties and expanding JAL Vacations properties.
(Opening a new facility at JALUX Good Time Ho@

| TUALN =30 R | D ERSE Bk —

YT —RPEQF RO TR

VR JALNT—2aV X(2h
(T5MEIRFTIC LY EEET
2 (TUALUXT YR B A Larh—Ls ]
DEHHEHREA—T L. NEESR
AEIETE)

We anticipate higher profits from developing subleased

-\_ expanding the care business.)

ARBESLIE, 4T —RE R\
DIFEREHAIEF (S LY I

Real estate business: Higher profits from strong expansion
of subleasing business.

ME NTADRA LT

D CHFERICHER LIS AR
(200654 A MNSFT=ITSARHT RN
40 kL VEEIIR)

JAL Vacations sales support: Strong growth trend and
higher profits centered on Hawaiian timeshare properties
(New property launched in Las Vegas in April 2006)

0
06.”34A 07./3%A

(Period ending)
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Gross Profit for “Blue Sky”

hRERE

First Half

+ FE |ﬁﬂux
—

Second Half (E)

(BB A ¥million)

6,000

4,000

2,000

0

(Period ending)

6,981 —

3,499

3,921

A HF S N, EROBIRND O\

profitability centered on Haneda Aiport).
DM, RO HIEBERE
\\We are also i?lvestigating new shop launches. i /

__-&%ﬁﬁ%x@%ﬁ?@hmg

FHmickYiEnad T8
(FIRZFILETHIEEDEDM
LIZKYRFEHEREICHEFS)

Higher profits projected from sustained higher revenues
at New Chitose, Haneda, and Fukuoka airports.
(Enhanced sales efficiency contributing to higher

[2HITHEI, FIH. ER4
EDNERLGHERIZLYIEEE
(FAIZ6ADE—SFILBHRDE
B TR, 2004128 DBEHRT
BB EOFA TR LTIR,)

Higher revenues from expansion of shop numbers at New
Chitose Airport from 7 to 12, and higher profits from
steadily trends at Haneda and Fukuoka.

(Profits fell due to influence of June 2006 terminal
restructuring at Narita airport. The fall in profits in the

previous period from the December 2004 restructuring at
Haneda airport has now bottomed out). /

06.” 3%}

07./3H#8
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Gross Profit for “JAL-DFS™

hRERE

First Half

28 Jalux

Second Half (E)

+

I (B M ¥million) 3 683

3,000 [

2000 |1 e

R R Y

0
06.” 3%} 07./3H#8

(Period ending)

CF 4 1 R ORIRES

Reduced revenues and profits of around 10 percent
projected for 2H

(Full-term figures projected to exceed pre-term
projections) /

£ )

"EZEES— S FILERICH

%%Ih\
EHICEVLWTLHINTEZR

LEISKEZETFHE)

SEERICKY. 6 AL,
BI4ER A L 1 BIRRED R
(LD SEEREDOREEE
ENAE. HHFHEITILES)

Profits fell by around 10 percent from the same period of
the previous year after June 2006 due to a fall in customer
numbers accompanying the restructuring of the Narita
terminal (This is an improvement on an initial projection

that assumed a profit fall of around 30 percent.) /
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Outlook for Year Ending March 2007 March '07E_J§ ~ ==
2006438 #j 20073 AHA(F) Co?n\];aﬁrgﬂith
March 2006 March 2007(E) the previous period
(BAL:-BHAM. %) &5 5t kL ok ] bl HEiEE =3
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
®E® 107,952 — 111,000 | — 3,047 | 102.8
e 23,356 216 24,400 1,043 | 104.5
ﬂﬁ%ﬁiﬂﬁ 20,911 19.4 21.300 388 101.9
D Ty 2 444 2.3 3,100 655 | 126.8
Oﬁr:fyfggne 3,212 3.0 3,400 187 | 105.8
Dot 1,689 | 16 1,700 10 | 100.6
S 132.57 133.22 0.65 |100.5
A 1,992 1,600 A392 803
AL 696 990 204 1422
amortization

MO PHEORBYBIERZPE (FFRELBERERZEHOTE)

Revenues and profits projected to rise in line with pre-term projections(record profits are projected for each category)
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JALUX Group’s Global Strategy
~Optimize Functions to Enhance Earning Power~
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Ordinary Income Trends and Projections Loig ety A

(BHM)

(¥ million
5,000

(%)
5,000

4,500 r

4,000 r Sustaining 20% growth

3,500 | 3,400

3,000 | 2,878 14

4.0
2,500

2,000 | 3.0 = EENEE

Ratio of ordinary
income to sales

1,500

1,000 -

500

00/3%A 01/3%A 02/3%A 03/3%A 04/3%A 05/3%A 06/3%A 07/3%A 09/3%A

(Period ending) (F/E) (§t/E)
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Business Field for Investment s W

/ Y B

iR AR o cuses

Established Business

Retail Environment Culture Welfare
Expanding customer base Antipollution measures ]

p g p Image content Nursing
Strengthening marketing forestation and disaster prevention Food culture & art Leisure
(products and promotion) Airport environment (overseas development) .

Senior market

M&AZEL50{=LL EDEE

¥5 billion + investment (including M&A)
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Functions of Overseas Subsidiary Bases

Jalux

R

s
£7 PRl EE 4EEEEE BEY—ExE%
3~/ (STIEHT-E et BNSITTESS Lifestyle Services Business Customer Services Business
°F
&
25 / BESH / AL \ B4EST \
& Environment Culture Welfare

X

" JALUX EUROPE JALUX AMERICAS
/ : : JALUX

#  JALUX SHANGHAI ansza  JALUX HAWAII
§_ % \ Overseas business division
gm JALUX HONG KONG JALUX ASIA
2
i
“ae

177ER | E#-EE | BRA—D

_— )
Ry BT FA—h— | (EEH) T 18—k WEB o
Aviation industry Infrastructure Material and Foodstuff AR—/\— ( ﬁﬂﬁ) (IE = JTE_ )
industries product manufacturers/ Retail stores —— Stores
(govt. admin. office manufacturers producers Department stores (direct mail) (direct management)

INTERE

Supermarkets

& 5

H—EX

Services

v
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Main Businesses of Overseas Subsidiaries: 1

Jalux

i
( N BRI 19824
L JALUX AM ERICAS ( I:l"j‘/‘t'}l/Z Los Angeles) Established
FEEZ - HEE Main businesses and functions .
fRZEHE RO A KERIZH TSR IRFE. REHO SREERE,
)—RBXE, BKEW. 7A4U1ED B KM T _
Import and export of aircraft parts, component sales within the US, aircraft leasing, Japan-bound exports of
agricultural and marine products, wine etc.
10,000 -
b= - ek Strengthening businesses and functions
= MEHBROKRE -HBEORRITEITS. #iG- FEREE -
D5RAE - FhFEAL o, XA ERZREAICHIBROILK
fd:& ~ ﬁlﬂ,w Eﬁﬁ$%0)*ﬁ;;ﬁ Enhanced aviation business including stronger, more 04/3 l 05/3  06/3 .07/3E 09/3E
efficient delivery and management functions relating to the storage and supply of aircraft parts, and greater
business opportunities from the introduction of next-generation aircraft.
i< D

[ N ZE R ER

S o

In the past, user storage management burden and import lead times occurred due to lot unit orders.

aram & SS 9o
ﬁ - {#%bt *Z Aircraft Parts Supply and Storage Business ) A\ﬁ;’wn fﬁajteﬁj%iss

IVOVEBICHERBARREZEERE)L. RBEZEBLENSAALI)—
6\ %ﬁ'f:&ﬂj74a:1_/0)§ﬁﬁ (20044EIZRBA#A) Developing a new supply chain (started in 2004) to stockpile (store) and

supply imported components for engine repairs as needed, and to maintain quality while delivering promptly.

KUEEIFOYMEMDZRETICEY, A—F—DHEEEEGEOHA)—F 21 LHFEE

'hL\%ﬁT

A * B us Sane Fif-ZiEE «e., B & Japan
ﬁ@WEI¥b7 70)1774 n New functions to,
== de B . .
VDRRAGTFETE=RIC.BIE . : | | Exg
GEEEADERBE RAD B TR | AR 3 ey | 7T 0
We anticipate contributing to a sustained rise in profits Parts » HEpE . | RE-B IE "j'7°7’f »1 ﬁﬂzﬁt 0 Asian
against a background of firm demand from domestic heavy WM manufacturers Procurement | ® Storage & ; Supply Enc i airlines
. . L . gine
Y industry and Asian airlines. \ o EIEREE _maintenance V)
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Main Businesses of Overseas Subsidiaries: 2 e

/[ JALUX HAWAII ('-k/)l/)l/ Honolulu) Ega-‘b_.'}i:hegdssiﬁ

)\

IEE% . #Eﬁ& Main businesses and functions

— s L oa 400 = —
RTIVAITHE - B ORSE. MERABORE -G, & | suxtsem
*Eﬁ;%j;%t‘ :)*Z% Sales of miscellaneous and fixture products, procurement and supply of

in-flight food, all advertizing media business etc.

BRI 3 B4 HE Strengthening businesses and functions 200 +
= JALNT—2 3V XDHEREERELI-.RTILFI—2 LD

BB R CEBE SR RDILFTELGEZ&DH. BERTFIZH
H’é E\:)*ZOD %E Business development of welfare by expanding transactions with hotel

chains and peripheral businesses against a background of JAL Vacations growth. 04/3 05/3 06/3 07/3E 09/3E  J
4 ™
Nt NS N 0N =
[ JAL/INT—232 X 1AL vacations ) Ewilfﬁﬂr
elfare

CINDAEED)T— M DR EEFRBELZ BB TRT T 551 L
:/17(;55;5):/Z_7_A0),Eﬁ%#7ﬁ_|‘ (20044E(ZBAHR) sales support for timeshare system ,

(launched in 2004) selling ownership rights to resort properties, centered on Hawaii, in weekly units.

XKI)A VRO GEDYEERDICERL. 1RIEVY— ORI AL A 6E
Development centers on Marriott and Hilton., and use of associated resorts is also possible.
=SBEIC, TV T7ET—TIMOIARFRIZIEKRL., BRGFEEEZE =R
2. SRELIZTIUFYThEFTERAT

We have already expanded in the Phuket and Las Vegas areas and anticipate further expanding our lineup in Hawaii against a

background of strong demand.
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Main Businesses of Overseas Subsidiaries: 3

]alux

‘ RESEH |
Environment

—
E]ALUX SHANGHAI ﬂ*fgg';nlf%ﬂHONG KONG

#LEiE 19804 . E837 19994 |I
A base since AS IA (l I;;qjoa) ESta_bll-IShed

I%?% . #Eﬁ& Main businesses and functions

- EM MEEER M MERAR 057 —GEDBEXMRIT
mllill bs fﬁfﬂ’,(:B H-éié*j‘ ﬁl:ﬁ:l,ﬂ&jl'_ﬁ% Japan-bound exports including machinery

and materials, cabin supplies, textiles, and flowers, and sales of local materials and foodstuff.

b= - ek Strengthening businesses and functions

> BESH~ORENGSEEEE

Culture: Cultivating overseas sales business for Japanese food.

“~“*X0)ﬁj'jz

Environment; Cultivating full-scale planning participation and environment business.

= XIEDHFICHETLBXBEBNRTESRADER 0

BEixxLtm@Esm

Non-consolidated net sales (million yen)

1,000 +

nl

04/3 05/3 06/3 07/3E

09/3E y

\J

BIA—H—EDT A7V RIZELEHHE
DHBKERESXSE~NDIREHF

Participating in planning to improve the quality of water in Chinese lakes and
marshes through alliances with technology manufacturers.

WAV ISEDRRILFEDZBEL .
EFEEXNDFRZERAT

We anticipate opportunities for expanding environment and infrastructure

businesses and cultivating them as flagship businesses in these area. J

-

V[
‘ XI55 |
Culture

¢

-BAKEERTORMWMERTEGE, B
AB(EEYM.IMIBREE OF7ST
[2HTHRBEILTE

Expanding Asian channels for Japanese food (agricultural and processed food
and alcoholic beverages), including the export and sale of fruit in association
with municipalities.

SBEXIEDT7OT7ICEITHERZELT-.
ESRADERZRAT

\ We anticipate cultivating business by disseminating Japanese culture inﬁ
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Main Businesses of Overseas Subsidiaries: 4

Jalux

-

( JALUX EUROPE (A>FY Lomon) Bir1972%

FEEZE - BRE Main businesses and functions

managed JAL Plaza lgirisu-ya gift shop for Japanese customers on overseas tours.

shop profitability.
= HBICHSIERDROR LG ECLHFEH
EXER~ADFEHII2EARELTE

Business efficiency gains accompanying withdrawal projected to contribute 200
million yen to profit rise in the next period.

M{b = - HeE Strengthening businesses and functions
= I AMIFTIALL3VE LS T—0Y/N]
(WEBER) DFR{E, TV 7K

Strengthening of JAL Shopping Europe (Internet mail order) and area expansion
oriented to Japanese living in Europe.

= FR M 22 BESE A—H— D R EE L9k
FREICES, MEREES= R HEHEREDR

“: Strengthening aviation-related business delivery functions by expanding
\ agency contracts with aviation-related manufacturers in Europe.

'ﬁﬁ.g@ﬁ*&mﬁ*j~ '7’(‘/@5@5$ﬁ("'$ﬁﬂj‘b~ EZFA“J 4,000 + solidated net sales (million yen)
F—BAERITOX I avTITIAL PLAZA WEYTREID

Rk
IE = g_; Auviation-related Japan-bound exports including machinery and materials and wine, and the directly

= RITHREDZELIZEH S ESHINEETEE T I 4L,
FJAL PLAZA WEFUTEIDBAIEZRTE (20064 )

Decision taken to close JAL Plaza Igirisu-ya during 2006 alongside changes in travel patterns and a drop in 0

ﬂﬁbl.J:.—s(EEH)

2,000 +

[

04/3 05/3 06/3 07/3E 09/3EJ

/
[Vienna Branch (vs—) HIZ200%%

X723y FTPLAZA WIEN JALUX |
(7\5‘JP|:I|:|I:| - ifé%) E[Eﬁ The directly managed

Plaza Wien JALUX gift shop (branded products and souvenirs).

T 7%7{0)&#%
& L—Cﬁ ﬁk Cultivated

as a base for expansion of lifestyle

creation business areas in Europe.

= BMEIBEE | L=
REBEESH




PHFTEICHITEIERE R (9F) 5 |]alux

Key businesses in the Mid-term Plan (by Field) Mid-term

-
@ 90 e - > - >
EPS fin 22 B E R R EEREESEX @@ﬂ—th%\
22 Aviation-Related Business Lifestyle Services Business Customer Services Business
N
X E
& =$§= LF ==
SR 1B RS R P S
= Direct mail Stores
IE
8 g
ES
BAFEXDTLYOZENL OFO—DRAHDIZEICEFH
Develop synergy in anticipated fields to exploit existing business knowledge |
#
E;E i#/ AN VAN == = AN
2,0 R B XI5 B R
& Environment Culture Welfare

4a

( S EORELEREBET ]

Ensure achievement of mid-term plan
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fTEREH

Appendix
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Consolidated Performance Trends and Projections

(B : A M ¥million )

B H N |]alux
March *07E Mid-term

-~ L= (%)
ftLe =R FIE () {4
Net Sales o Operating Income (Ratio) /<>

100,000 - —f L BRI 4,000 B
— [ 1 ] &/ — 13
S 1 12

500 H —H H H H H H — ——— - —a—F —F 11— a

2,000 e &
H H H |
0 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

00/3 01/3 02/3 03/3 04/3 05/3 06/3 07/3 09/3 00/3 01/3 02/3 03/3 04/3 05/3 06/3 07/3 09/3

(F/E) (%/E) (F/E) (F/E)
(%) (%)
R () 14 L HA R A (3R) 14

Ordinary Income (Ratio) / NI i)

4,000 — 2000 |
43 13
42 12

2,000 o mi mImim 1000 ———: o —— 3/4 -

g
| 4
41 11
1 1 1 1 1 1 1 1 1 0 1 1 1 1 1 1 1 1 1
00/3 01/3 02/3 03/3 04/3 05/3 06/3 07/3 09/3 00/3 01/3 02/3 03/3 04/3 05/3 06/3 07/3 09/3
(F/E) (F/B) (F/6) (F/E)




S U~ sJ:UE_I_ T 1
FHFRBOHEBELUEE % | Jalux
Semiannual consolidated Performance Trends and Projections (B4 - BT ¥ million ) Semiannual A
60,000 . o)
ol =) - | 2000 | EERE (F) C6)
Net Sales - Operating Income (Ratio)
_ ]| — ,ﬁ\ A 413
40000 1,500 \\// \\ //0_
| | N
1 Y] {2
1,000 H = H H -
20000 H — HH H HH H HH H HH — -~ \/
500 H |— - HH H = q!
0 0 0
IH 2H 1H 24 1H 2H 1H 2H 1H 2H@&« 1H 2H 1H 2H 1H 2H 1H 2H 1H  2H3s
03/3% 043# 05/ 3% 06.3# 0738 03/3# 043#f O573% 06.3# 0734
i ' @) )
20001 grE 2% () o Rl 1] 2 (%)
Ordinary Income (Ratio) / 1000 |  Net Income (Ratio) —
2 i oS Y 13 13
1,500 ” \,,/ e s — — []
N |, _
1000 \/ IR 500 7/
ol | [[e—1 [T B
] A e N
N 1]
500 H — Lo e gt 11
0 0 0 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H®® IH 2H 1H 2H 1H 24 1H 2H 1H 2H@&m®
0338 0434 05-3%1 06348 07./3% 0338 0438 05/3%1 0634 07,34




AT E#E o |]alux
Mid-term Plan Figures Mid-term A
(HFEM) 20044 20064 20074 20094 FipEE
(Million yen) S AHIRAR SAMEM SAMTHE 3R E (04/3 = 09/3)
March ’04 March 06 March ’07 E March ’09 E CAGR
=)
Net sales 86,089 107,952 111,000 125,000 7.7%
bllak X E
Gross profit 20,244 23,356 24,400 27,000 5.9%
HEME
Opeiting income 21081 21444 3,100 4,800 182%
BERLE
Ordinal_le ilncome 11914 3,212 3,400 5,000 212%
BEFIEE
Ratio of ordinary 2.2% 3.0% 3.1% 4.0% —
income to sales
LEABF
e e 1,085 1,689 1,700 2,700 20.0%
s e 11.0% 13.6% 12.4% 16.0% —
. 3.2% 4.6% 4.3% 5.5% —
EPS (yen)
B i 86.21M 132.57M| 133.22 | 210.00M —

04/3 A LT HEEFIE [BH2 0%DRHE] DKEEME L. 09/34(25 0 BAEHE ]

We plan to sustain ordinary income growth rate of 20% per year (since March *04) and reach 5 billion yen by the year ending March * 09.
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Mid-term Plan Concepts and Measures

34

Mid-term

I ]alux

Customer-focused

“#ﬁ’)“(b)d)/ S P

“Contributing to Tomorrow” @ -
]alux

Shareholder-focused CSR-focused Employee happiness

~ Provide quality products and services

Cultivate long-term, stable profit growth

I BEAED-Y—EXDEHE | EHREMEARREIOER J

» O S S p |
TL—TRESX DR | BEEROY;
7 Expand pusiness outside group . Expand customeripgsreﬂww

X

J

Lighting the Way to a Brighter Future

[ RIRES X 1D 1E - ?fl'.'\ﬁ

Strengthening and expanding lifestyle creation business

~

[ i;%-D:??—’T‘yb«@HRU%EoH

Pursuing baby-boomer/senior markets




EPScsuyumunm EROEQMER S LUVETE [zmTa |+ thi | Jalux
EPS and ROE Trends and Projections MCIRDE PIETENT | e
0
(IZ?)) 210.00 (%)
200 16.0
15
150
13257 133.22
9.6 0
110.62
100 -
82.38 8362 86.21
53.34 09.38 3]
90
0 1 1 1 1 1 1 1 1 0

00/3Hf 01/3%§ 02/38F 03/3%§ 04/3H#1 05/3%] 06/3%f 07/3H#f

: . (F/E)
(Period ending)

09/3%4
(§t/E)



BARLMIMEEAOEBLIUHE  [#878). ©8 | Jalux
_Dividends and Payout Ratio Trends and Projections March "07E N
1 :I' . N1
((Pri*iijrCha{e, Ezjn)) 34.5 EEé Tétrﬁ' (%)
30 - 32.5 Divid(eﬁiﬁu)t ratio
(Non-consolidated)
\..o 130
20 1 19.1 () 199
17.0 EEEY 18.1 30 1 20
AN
20 (@) 24
22 BE & ]
10 i 20 Divide(nﬁﬁit ratio 10
1 6 (consolidated)
14 19
12
0 - - - - - - - - 0
00/3%H 01/3%4 02/3#4 03/3#4 04/3%#4 05/3%A 06/388 07/3%8 09/3%4
(F/E) (§t/E)

200953 AMFETICERELEMEMIE (BAEAA—X)ZBHET (BE=14%H-YS50MH)

We target 30% dividend payout ratio (non-consolidated basis) by the year ending March 2009 (assuming price of ¥50 per share)
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st IEFTEDRRAD iﬁﬁ&%%l

Strengthening and Expanding Businesses

Mail-order sales

o e )~

#BAEREETJUAL SHOPI, DMA4A%4 TJUAL World Shopping
Clubl, WEBIJALLavEV T 112 EE R
Developing DM magazines including JAL Shop, the JAL World Shopping Club catalog, and the web-based JAL Shopping

HOARATLBAICKSI—T T4 NORIEEEEDRDFA L

Strengthening marketing power by introducing new systems and enhancing operating efficiency

RAVMIEHFICKIBEEERDMEIE WEBY avwE I O&EE AR E

Strengthening customer base through FSP. Enhancing ability to collect customers for Internet shopping

"BMZEILOHETOIRETEHOME -B-BREMOITE

Thorough quality control, especially for food Expanding beauty and health products

SNERIRIR

External environment

APER-BESFAICHD. SRECTEM BRICHTIFEDLKX

Expanding demand for high-quality products and foodstuff accompanying trend toward natural, healthy products

BRTIBRERE RV FERIDICR OO ET SR E
DM market gradually moving into positive growth focused on the Internet
FirstClassB® ‘&1 c1ii N

50 7 JHL HI -
S Suireores] i oy




BIERSE St LB LUVRLUF (20014388=100)

Mail-order Net Sales and Growth

{mﬂ Jalux

(7B ¥ 100million)

60

40

20

0

== =
------ 5e-L&
Net sales

\

>

5t L #AF &8
Gross profit

JALUXKL R
Growth

BARTTISIRR N | X%
Market growth

01/3%]

(Period ending)

(@)
N
~
o “
&

05/3#f 06/34A

X () B AEIERT

(%)
200

150

100

% (JADMA)



= e =
MR- FrRILAITT LS T | Jalux
Breakdown of Sales Channels Mail-order salesff <~ ==
ELE 2
D; {$ " Netge(s(alvlﬁ)ﬂ) x()}a%tﬁcgg) ‘LL 0 lj.
Channel 05/ 3% o6 3% | ML | o6 3
[fﬂ; gﬁ?lg):ﬁlé%ﬂight catalog]
X =z
1 0 326 1 o 170 88% 17 ,400 Mainly targets air passengers
h|= (FREERR)
9 (attracting new customers)
Jal =
H _;ﬁ JAL World
7“ - Shopping 31042 31202 105% 141400 [DM#AA0%] DM catalogs]
o | % Club FRR=BFEE
8 = Mainly target established customers
$ R STIA (BEfFREZ ETEML)
d 7g_x|~751 1,666 1,809 109% 11,800 (activating existing customers)
“Gourmet
First-Class”
W | ’ %Vﬁg%_)b%ﬁ B
e ™ R =IALBEZE. &
FEL Bl 859 | 798 | 93%| 13,500 |Mvesepguine,
B|Zz & & [SUCERIG (A B B 1)
: L (cultivating and activating new customers)
7 NEELEELL,
ard members magazine etc
er 122% ERFE=IALY I-7THEE
Z DM on 1,060 1,296 0 _ At
Mainly targets JAL group and external customers
A n'l' Total
(Eﬁﬂilizlzi’«]) 6,287 6,466 |103%
(average unit prices)




BB (20063 A1) EwE% | Jalux

. Customer Composition (as of March 31, 2006) Mail-order sales .
& 2\
JAL SHOP

5

N | 10 16 4| 49%

(M)

=la| 10 11 14 I 3| 51%

(F)

JAL World Shopping Club

;ﬁ 41 7 11 9 42%

(M)

L8

%11 6 11 16 9 58%

(F)

Generation O ~204% [O304 [O40 [Os0¢t W60k [O 70~




7 an 53 58 Al 58 L AR K

Sales Composition by Product

ﬁ%%%l

Mail-order sales

]alux

~

e’

#92{85,0005H
Around ¥250 million

’f']1 &8,00045 M
Around ¥180 million

f

First Class___‘_

el

AL 77-AMFR

(EEF1TES)

IRF 77-AMIR

| | s
- DRHMm
38 9 TER% 10
4 OxR# &
OXREAM
Bl Misc.
7 9 5 [ Foods
3 Household 9 n Clothing
| | [ | [ O Household etc.
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
. J
4 N
e LB EGISREB (20064FE3 A HA) superior sales items
LR m FRALL)—Z A ELE AISTIRERS CHAIR
igEch™ De Sky serles Wine and 1iquor Supplement COLLECTION
g gz
electore / 7+
V-
e
J7—LUR
JALUX (BLERR 2159 4L)

%’95131 0005 H
Around ¥510 million

#31/%1,0005H
Around ¥110 million

#91{88,0005H
Around ¥180 million
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Strengthening and Expanding Businesses AlliRonGeliony

~— Tl =

2E25Z#ETIBLUE SKYJ95/&& (EINRIESHHIFISE]) .
REAZEETIJAL-DFS 14TE & (BB E) = B E

Developing 95 Blue Sky shops (around 80 percent serving domestic passengers) in 25 airports nationwide and 4 JAL-DFS shops (duty-free shops
for international passengers) at Narita Airport

2006 F2AICHPZAICHREIE. R4 IR BZEEIC1 [EHHEER (BLUE SKY)

New Blue Sky shop opens at Kobe Airport in February 2006, and another opens at Narita Airport in April 2006

2006 F4 HICERRYRITICKY., :rTFREEICSEHIBEER (BLUE SKY)

Operation of 5 shops transferred to Blue Sky at New Chitose Airport in April 2006

S\ ERIBIE {

External environment

"EERBEDEMFEZERELE KRR RITORERER

Expansion trend for clothing and travel against a background of increased retiree humbers

- EAZTESAI—IFILEHR (2006.76) -TIHAZEERIL(2009)

Restructuring of Narita Airport terminal (June 2006) Internationalization of Haneda Airport (2009)

sy S
® s

BFETE S

TR

BESH
BHE

JALUX £EES+ o +F—4
B EEAM muE
W ame
L g Lokl
HEA L8  miig .%

L.
o= = =EEE
;ﬁ BERE Wil gpg iz




ZERIESHN (2006 F10A31HIRE) s | Jalux

Network of Airport Shops (as of October 31, 2006) R
77t ]
(IE&E%%) %,ﬂ& Product sales *ﬁ‘% Combined ﬁﬁ Food&Drink | EF T Mbetsu
mEER 45 28 14 | 87 - S
~ . 8 - | Kushiro
& B 57 1 8 (2004451 7) (20) (12) (2) |(34)

PR E M (200544 A ~) BE| 4 |IR| 3 |ME| 1 8

New shops

Hakodate

—
BLUE SKYTO‘E‘E'I' 49 31 15 | 95

JAL-DFS m| 4 - - 4

M

Akita

BERE

JPLDUTYFREE @




|
o}

U

TEREMERTL EEER
iil:_port Shop':SlaIes$ N {wﬁl I alux‘

I (M ¥ 100million)

NS (BLUE SKY | S T3 R
——
Net sales
150 [oereremm e —
100 |- - - I -
Gross profit
5O |---f L B A
51
0
01/3#4 02/3#4 03/3#4
100 - JAL DUTYFREE @& FELR [
JplLouTyrRree @
BO bceoree e 67 ... 59 o 2 80
45 30 ‘ 5E LRI \
99 24 31 Gross profit 27 33 37
0

01/3# 02/3%] 03/3%#f 04/3%] 05/3% 06/3Hf



ZEIETERART

r

el
[— 1]

=)

‘ EEIES \
Airport shops

Jalux

Airport Shop Sales (Monthly) iR "
(B A M) millon yen (%)
2,200 200
2,000 o
BLUE SKY & £&
1,800 — 1 i — Net sales
1600 —é’\‘\—— HE § EN | EE § EE § N, EE § BN o EN | 5 EEEE ) I EE § BN G . G BN HE § == g Em - q 150 -y e
' BLUE SKY 5t L&
woHHHHHHHEREAFARFYHHHEBERHEBEHAEHBE - = = — B
Vs. previous yr.
1,200 _.:.:k; | | Bl | | ___ _-_ _;_ _‘__A_‘_ Bl .__ '_ .tk __. __1—.'_
Iy=Nill-<m-m-S o m By Ry RISyl jEy e s E iy = EyiiyEyE iy 100 —m—
1,000 BLUE SKYBX#FE
o HHHHAHHARHBRARAARARAE HHH H % EEAAFL
soo HIHI ULt L L L na i V/s. previous yr.
+
Chilpingininininieininininhilieininininln ule IAL ERBRES
200 H 4 — - — — 4 4 4 H—= = H = = +H = = — - — RT4EEL
Dom. passenger nos.
0 04547 5A 6A 7R 8A 9A 108 1A 128 05417 28 3R 48 58 6A 78 8A 98 108 1A 128 06/18 2R 3R 48 5A 6A 78 8R 98 0 VS. preViouS yr.
(B H) million yen (%)
2,200 /\- ‘ ‘ 200
2,000 /\\ [
JOLDUTYFREE §
J 150 JAL-DFS L&
1,600 Net sales
1,400 ¢ R
P e JAL-DFS 35 £ %
1,200 ;A“‘\' e vy 0o T
1000 \H/\c ° ,,g/‘*ﬂ/‘ﬂzﬂ Vs. previous yr.
——
800
JAL EFfRIRER
600 mT’e nTmeE W i N E En m e 50 ATEEEE
Int. passenger nos.
I ' E B I EE N EE N EEIIEENEED TR Pl | T VS. previous yr.
200 A A TR B E = an
0 0

04448 58 67 1R s8R 9 108 18 12A  05%1A 2R

1A

12 06%1R

2R




HRERFHRIEQD Jalux

| Gift Certificates for Shareholders B R ¥ .

BEIAFRLEIARDHERRIC
[JALUXBEEZFEaSFTESE

JALUX presents shareholders with gift certificates at the end of
March and September each year

H40%5 @RT !

Use with mail-order catalogs!

.
-

JALUXHEERBES +
. ¥1,000

JALUXBREEFEmRS
_¥1,000

(BhEAR=14M)
Valid for one year

JALUXHERAZES TJAL World Shopping Club]
SV ZEZEEFIBLUE SKY 1T
141, OOOF DMz LT FIAUN == 173"

Each gift certificate is worth ¥1,000, and can be used in JALUX’s mail-order catalog JAL World Shopping Club and Blue Sky airport shops




%
HREEBFHEQ Jalux
_Gift Certificates for Shareholders T,
(e ] BXCEATEH
“EEBFEMASF (142:1,000M) (1#3!530;%?5) R T e e
Shareholder gift certificates (¥1,000 each) Dividend projection Share-purchase budget
**ﬁ (¥30 per share) ﬂE FEﬁ ﬁ‘ E—I— (Please note that share prices fluctuate daily)
No. of shares 20074E3 A 26 BFESE | 20074F9 A 21 HFETE | 20074E3H 26 HRETE Annual total
200746 A Ryt | 20074123 dhikft | 200746 A thkh #2,000A DH A [1#2,500ADIHE
Establish Mar.26,2007 | Establish Sept.21,2007 | Establish Mar.26,2007 ¥2,000 per share ¥2 500 per share
Remit June 2007 Remit December 2007 Remit June 2007
100%% ~ 2,000 2,000 mH 3,000m 7,000 g 20 5m 25 5mH
5004k~ 4,000 m 4,000m 15,000 23,000m| 100%m 125 5m
2,000k~ 7,000 7,000 mH 60,000 m 74.000m| 4005m 500 5mH
4,000%k~ 10,000 m 10,000 m 120,000m | 140,000m| 8005m | 1,000 5m
6,000k~ 12,000m 12,000m 180,000m |204,000m|1,2005m | 1,500 5m
10,0008k~ 14,000m 14,000m 300,000m | 328,000m]2,0005m | 2,500 5m




IRZ1—RXA—)LH—E X Jalux

News Mail Service (Currently available in Japanese only) s

HOE JALUXD=2—X))—ZADPIRYVACDEFHLEEZFeA—ILTHEMLEWV-LET HON

/JALuxﬂ-\—A&—y"Gld;H‘:I-T?iié%’fﬁ#ﬁ'b A—AA— LY —ERLGEEZTIRELTULVET,

We offer share and investor information at the JALUX website.

1 www.jalux.com 2 T#E-BEREHRI 3 NR=Z1—RA—ILDOTEA]

Shareholder and investor information
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FHEFRREKF (2002/02~) Jalux

Principal Business Measures *

20024F 25 BEIEAIEIFHSE 2 @5 N

Listed on TSE 2nd section

u 4ﬁ JAL t o)tﬂy:__:” ith JAL hédrfJbbEJ ?\Ilbt r%?%?%ﬁ%] ﬁﬁ':%%
] 10A JAL-JASEE#H A

Integration of JAL-JAS

0 20034 38 41 S V#F. SARSDFEAE

Outbreak of Iraq war and SARS
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o 98 [PLAZA WIEN JALUX] GBS X2 kS a v INA—TY

Gift shop “Plaza Wien Jalux” opens

20045 1B (MR)INSkL—T 41 5 &6

Merged with JAS Trading

3A RIELZFENSIFT TS 150 L5 (#EWIEE)

red to TSE 1st sectio

o 6 MEMI OO UVBRORE - A E R X ZFHMA

Sales launched for “Engine parts storage and supply system”

\J JAL/Nr—2 3 D XD ERSE Y R— b ZFfta /

Sales support launched for “JAL vacations”
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Principal Business Measures

Jalux
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20044E108 e EHEAF-LTIALUXY v} 3{Lik-L-5RFH] Z1-

Opened “JALUX Good Time Home, Chofu” for fee-paying care home management

1MA REHZEAETJAL-DFS] D)L AV [EFEERtE R

At Narita Airport, “ JAL-DFS” BVLGARI shop moved location and expanded floor space

JALLRE BRI D—EBFEH L ZHR

Announces partial sale of JAL-owned shares

128 FEZEEI-IHVERIEEUBLUE SKY) 3 [55h %1258

Opened three new “Blue Sky” shops after Haneda Airport Terminal restructuring

FERZEEIIAL-DFSIE> TS VEF—T

At Narita Airport, “ JAL-DFS” MONTBLANC shop established

20054F 2R HEPEIFRZEAEICIBLUE SKY) S [E&EA—T >

Three “Blue Sky” shops established at Chubu International Airport

12H @5 Bk A TJALUX SHANGHAI Co., Ltd. | Z8&3L

JALUX Shanghai Co., Ltd. established as overseas subsidiary

20065 2H fHPEZE#(ZIBLUE SKY) 1 [E&ExA—T >

One “Blue Sky” shop established at Kobe Airport

AR #HFmZE#EIIBLUE SKY] 5 [ESHZ 1858 (EEiEEY

Five “Blue Sky” shops established at New Chitose Airport (after getting operating rights)

6H RKHZEHESZ—=TILER

Nalita Airport Terminal restructured

1R #B5HihiE A TJALUX HONG KONG Co., Ltd. | Z&%3L

JALUX HONG KONG Cao., Ltd. established as overseas subsidiary
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JALU

JALUX Overview (TSE 1st :2729)

X(CrIyi)BE (RiE18=2729) Jalux
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JAL group companies; Lifestyle Creation Companies (listed Feb. 2002)

(20024 2 BIC E15%)
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Strengthening specialist aviation knowledge, JAL group customer base, and brand power.

Net sales of businesses influenced by passenger numbers comprise around 40 percent of total (20% international and 20% domestic).

JAL

JAL Group net sales comprise around 30% of total (partly duplicated in 40% figure above).

HEXInZ) TE;EMEER, aR)ITBAEY — E R (5%, FR).

Line of business: Aviation, lifestyle services, (mail-order sales and foodstuffs), and customer services (shops and insurance agency).

o

sassauisng

3 4 3 2 5

Net sales ratio is 3:3:4 while operating income ratio is 3:2:5

50

Lifestyle DM and customer shops will drive future profit increases. Currently planning ¥5 billion of new investment.

N

J

SHEFEFI&R(X03/30BLIE. 4 HlERTREREEHP.

From March ‘03, net income has posted record profits for the fourth successive period.

o

o

07/3 1,110 , 34 17

March 2007 projection: Net sales of ¥111.0 billion, ordinary income of ¥3.4 billion, and net income of ¥1.7 billion

20

09/3 50 : ( )3
Aiming for 20% growth in the mid-term, and planning for ordinary income of 5.0 billion and a dividend payout ratio (unconsolidated) by the period
ending March 2009.
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Jalux

Strengthening the JALUX brand A——
MZEREESER HERMESRE BEY—EREE
Aviation-Related Business Lifestyle Services Business Customer Services Business
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B/ FLyD
Specialist knowledge

- 2= - ZEAEREED
TR/ N2 E))—R

Specialist knowledge and resources
related to aircraft and airports

-{E, N —T T4 N

\ Planning and marketing power

JALTSF

Brand Value

‘BtoCEVRAADEF
Activating B2C business
BF Y
-mBERFE
Quality competitiveness

-[JAL SELECTION]

- JAL World Shopping Cw
/ \ -[JAL-DFS]
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-JAL-JAS#E &L BHILXK

Expansion through JAL-JAS integration
- #160005 ADMEIRE
(FRIENTREE)

60 million airline passengers/yr

QALO“ )b—jwiﬁggﬁj

JAL group customer base
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Corporate Summary (as of September 30, 2006)
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Trade name

Stock code

Representative

Established

Capitalization

Total no. of
shareholders

Accounting year

Number of
employees

Domestic
subsidiaries

Domestic
airport shops

Overseas
subsidiaries

O (#) JAL-DFS (% % L BR5E)
O (Bk) JALUXT 7AR—F (B HEESEE £75)

Q JALUX EUROPE Ltd. (AYKY, 914—)
Q JALUX AMERICAS, Inc.(OH>EJLR)

BRAKHIALUX (D ¥ILyIR) [FEX4 JALUX Inc.]
2729 (REE1HR)
REmMFFEER EE S
19624 (FF1374)3A28H
25{%5,8555H

TSE 1st
President & CEO Toshiki Okazaki

March 28, 1962

¥ 2,558,550,000
10,895%4

BFEA4A1BHMSEE3HA31BET
1,865%4 GEfREFE 1,2128%8L)

(Including consolidated subsidiaries)

April 1 to March 31

JAL-DFS Co., Ltd. (Duty-free sales)

JALUX Airport Inc. (Airport shop management business)

(**) JYI7yia o ITAk JY Fashion Create Inc.
o ek, BCE., FPIH, B, BA75E25ZF9ETH

99 shops in 25 airports including New Chitose, Narita, Haneda, Kansai, and Fukuoka

(London, Vienna)
(Los Angeles)

JALUX HAWAII, Inc.(7R/JLJL) (Honolulu)
Q JALUX ASIA Ltd.(+\>3%) (Bangkok)
Q JALUX ASIA SERVICE Ltd.(/\>3%) (Bangkok)
Q JALUX HONG KONG Co., Ltd.(F#) (Hong Kong)
Q JALUX SHANGHAI Co., Ltd.( L f8) (Shanghai)
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Cautionary Statement

FEHITSETHTHY . ERGREREF T HREEI(E
EXUAMESFBREE FHBEEEZCSRBLET,

Tl AEMISEED, XRICEHTHRBEL PO EFICIL, THE
EEREEATEYET . RIFOXEEE. HHOFEFRMYEL
REHEZOHRRE., ELTHEGCREFFEDRESF. SESEL
BRICKY, RGHARREAHLSEZCEMBEMNET,

Please refer to the Financial Information (“Kessan Tanshin”, “Yukashoken Hokokusyo”,
etc.) for the precise figures on the account settlement. This document includes certain
forward-looking statements about future performance. They are based on management
assumptions and beliefs in light of information currently available, and involve
risks and uncertainties. Actual results may differ materially from these forecasts.






