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Balance Sheet(summary)

(BAfsr: @A ¥ million )

RE | Jalux
March *07 e

Fd)”‘ll

RE-MEEDH

ASSEtS Liabilities and net assets
40,000 HES (+734)
. Cash and deposits
13561 L2 (+1,706)
11,854 e
30,000 | 13468 | TLEE  (+2,091)
11,376
6,790 ﬁﬂfﬁ%bt (+1,240)
5548 nterest-bearing de
i =7 3E 3 + -
20,000 6,117 Lﬁfﬂﬁﬁ (+463) 6478 | TOBAE  (+424)
9,653 6.054 1 Other debt
ThthEEE (+971 ' - 5
3,313 4,284 Othercurrenlt;ssets ( ) 337 40— ﬁgﬁﬁgﬁ (+59)
- in consolidated subsidiaries
10,000 m Eﬁﬁﬁfg (A174)
T isei| PEERE  (+603) | 13221 | | 14574| HEEK - (+]353)
5,618 5715 | PR QM (+97)
ol Investments and other assets
(Endof) 0673k  07./3% 063X 07/3%

[

IGIREILKICKYEIERBIEM P AT LRARICEYVAFIFEE/ BN (R RIFRES11ER) ]

Payables and receivables rose due to growth in transactions/Interest-bearing debt rose due to new system development (net interest-bearing debt=¥1.1 billion)
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Consolidated Performance Trends and Projections

“ RE \|+“ N \l Jalux
(BAGE: B ¥ million ) U] 0 Ll e A
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Outlook for Interim of March 2008 (vs. Result for Interim of March 2007)

A ERA)

+5%8| Jalux

Semiannual (E)||f 7

i

1 Aif 41 el HA

0659 A HE#A O7FQ A PREHAI(F) Compared with

Interim Interim (E) the previous period

(B4 H5H, %) &8 s FLE &4 s Lt HemsE | b
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease | | Change
wES 53,609 | — 59,000 - 5,390/ 110.1
i 11828 221 12,500 671 105.7
BEERR 10,427 = 195 11,000 572 105.5
bl 1,400 26 1,500 99 | 107.1
Ltatiled 1,468 2.7 1,550 81 | 1055
"R 623 1.2 700 76 | 112.2
EPS(F) 49.10 54.86 576 111.7
DU ITRER 691 1,050 358 | 151.8
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Semiannual consolidated Performance Trends and Projections

Jalux
(BGL:- BB ¥ million ) I R ¥
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Semiannual Consolidated Performance by Operating Segment (s .5%5m ¥ million) Semiannual S —
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Quarterly Consolidated Performance by Operating Segment (Bf1-THM ¥ million . %) Quarterly i

j"—f',J:E_ Net Sales I j-"ﬁJ:,f‘;:*l]H (Z2) Gross Profit (Ratio) = ZEFIZE (F) Operating Income (Ratio)
[ Aviation-related | °
{30
10,000 3,000 600 6
2,000 1 2| 400 4
5,000
1,000 1071 200 2
0 0 0 0 0
1 8
[ Lifestyle services |
4 30
55 10,000 3,000 600 6
%
4 20
2,000 % 400 4
-
st N oo / N
i 1,000 1 101| 200 2
0 0 0 0 0
|
EE Customer services | ] F_.___:_:_:\_’___i\_ ;\\-‘. ;\ —— 8
__ | m— | __ Ne | 30 T e o]
ﬁ Lo — sooo HH H H H H H HH 600 _é LI LT 6
L 200 H H H H H H H H B®Hweo U L B B B B B H s
E sl H H H H H H H H
é wooH H HHHHHHHA 200 H H H H H HH H H:2
% 0 0 0 0 0
12 2Q 3@ 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1@ 2Q 3Q 4Q 1Q 2Q 3Q 4Q
06,734 07/ 38 06, 3#A 0738 06.” 38 07/ 34j




N

b - IEFTECRRD ST T

Strengthening and Expanding Businesses Mail-order sales

ﬁ[ BIERTEE X

Mail-order Sales

BREREIJAL SHOPJ,. DMA4AO4 TJAL World Shopping
Club]. WEBIJALSavwEV Y 14 EE R

Developing DM magazines including JAL Shop, the JAL World Shopping Club catalog, and the web-based JAL Shopping

HOARATLBAICKSI—T T4 NORIEEEEDRDFA L

Strengthening marketing power by introducing new systems and enhancing operating efficiency

RRIEFICIIBEFER DAL -WEBYavEV T DREHRAE
Expanding membership strengthens customer base. Enhancing ability to collect customers for Internet shopping
"BEmZILOHETILMEEENRE -XF-BREKOILTE

Thorough quality control, especially for food Expanding beauty and health products

SNERIRIR

External environment

APER-BESFAICHD. SRECTEM BRICHTIFEDLKX

Expanding demand for high-quality products and foodstuff accompanying trend toward natural, healthy products

-BIRTIGRRE RV ERDISEOHGETIARE

DM market gradually moving into positive growth focused on the Internet

i =
JAL SALESuE e
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__Mail-order Net Sales and Growth /—\.
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(Period ending) _
X BRBERFEHS (JADMA)
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Strengthening and Expanding Businesses AlliRonGeliony

— EEEMER —

2E2522HATIBLUE SKY94[5& (ENRIEENKSE) . liHZEET
[JAL-DFS |3/ (B &R R fi/E) & REd

95 Blue Sky shops (around 80% for domestic passengers) operated in 25 airports and 3 JAL-DFS Shop (duty-free shops for international
passengers) operated at Narita airport.

2006 F4 AICERRYRITICKY., :rTFREEICSEEHIBEER (BLUE SKY)

Five Blue Sky shops established at New Chitose Airport after transfer of business in April 2006.

20074812 F) 5B HIND TSR RRIEDEE ZTX6R (2/58)

Two new branded duty-free shops opened on “Narita’s 5th Avenue” in April 2007 (business trust).

T man

External environment

"EFBBEDEMFEEREL RR-IKITOREEER

Rising trend for leisure and travel purchases against a background of increasing retiree numbers

-BREATERFHE—ILDOIER(2007.74) -PHZEHEEREI(2010)

Expansion of duty-free mall at Narita Airport (April 2007). Internationalization of Haneda Airport (2010).
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Network of Airport Shops (as of April 1, 2007)

E4A1B8RE)
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Airport Shop Sales (Monthly) Airport shops
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Princinal Business Measures S

20024F 25 BEIEAIEIFHSE 2 @5 N

Listed on TSE 2nd section

u 4ﬁ JAL t o)tﬂy:__:” ith JAL hédrfJbbEJ ?\Ilbt r%?%?%ﬁ%] ﬁﬁ':%%
] 10A JAL-JASEE#H A

Integration of JAL-JAS

0 20034 38 41 S V#F. SARSDFEAE

Outbreak of Iraq war and SARS

| 68 BRAZDY [TLAT7—R ISR ] HAIT
8H u;%jd?d/ Id~|:l:|7 HDuxE)=a—TFJL ]alux
o 98 [PLAZA WIEN JALUX] GBS X2 kS a v INA—TY

Gift shop “Plaza Wien Jalux” opens

20045 1B (MR)INSkL—T 41 5 &6

Merged with JAS Trading

3A RIELZFENSIFT TS 150 L5 (#EWIEE)

red to TSE 1st sectio

o 6 MEMI OO UVBRORE - A E R X ZFHMA

Sales launched for “Engine parts storage and supply system”

\J JAL/Nr—2 3 D XD ERSE Y R— b ZFfta /

Sales support launched for “JAL vacations”
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Principal Business Measures A

¢ | 2004108 rEESBEREAR-LTIALUXY vV 44 Lk-L-5R% ] ’&T—T‘J\

Opened “JALUX Good Time Home, Chofu” for fee-paying care home management

MR JALREHRIXD—ER5TH L 2 %R

Announces partial sale of JAL-owned shares

L 12A PEZEEI-IFIERICHUBLUE SKY| 3 [ESH Z 185X

Opened three new “Blue Sky” shops after Haneda Airport Terminal restructuring

FREHZETAL-DFSIEY IS VIEF—T

At Narita Airport, “ JAL-DFS” MONTBLANC shop established

20054F 2H HEpEMEZEAEIZIBLUE SKY) S IE&EA—T Y

Three “Blue Sky” shops established at Chubu International Airport

128 @41 Bk A TJALUX SHANGHAI Co., Ltd. | ZE&sT

JALUX Shanghai Co., Ltd. established as overseas subsidiary

20065 2H P ZE#IZIBLUE SKY) 1 /E&iEA—T >

One “Blue Sky” shop established at Kobe Airport

LY AR #HFFEZEAEICIBLUE SKY] 5 [EEH A 18R (E£iEEY 21T)

Five “Blue Sky” shops established at New Chitose Airport (after getting operating rights)

O 68 RKHZERY—=TILBHR

Nalita Airport Terminal restructured

] 128 TJAL PLAZA WEYTE| (BNFT P ay T)EAIE

Closed “JAL PLAZA lgirisu-ya” gift shop (JALUX EUROPE Ltd. /London)

20074 3A HRAFEICK Y EEHRENES) A%, ¢ B AHZ221%)

K Changed largest shareholder by stock transfer (Sojitz 30%, JAL 20%0) j
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Gift Certificates for Shareholders A
BEEFHE BXCEATEH
“EEBFEMASF (142:1,000M) (1&3?;%) T T TR
Shareholder gift certificates (¥1,000 each) Dividend projection Share-purchase budget
**ﬁ (¥35 per share) ﬂE FEﬁ ﬁ‘ E—I— (Please note that share prices fluctuate daily)
No. of shares 2007479 A 21 BFESE | 20084E3 A 25 H HEE | 20084-3 A 25 A FEE Annual total
2007411 ApaEft | 20084E6 Arpikft | 20084E6 A h3Zih #2,000F DB A|1#2,500ADHE
Establish Sept.21,2007 | Establish Mar.25,2008 | Establish Mar.25,2008 ¥2,000 per share ¥2 500 per share
Remit November 2007 Remit June 2008 Remit June 2008
100%% ~ 2,000 2,000 m 3,500m 7,500m 205mM 25 5mH
5008k~ 4,000 m 4,000m 17,500 25,500m| 100%m 125 5m
2,000%k~ 7,000m 7,000m 70,000 84.000m| 4005m 500 5mH
4,000%k~ 10,000 m 10,000 m 140,000m | 160,000m| 8005m | 1,000 5m
6,000%%~ 12,000m 12,000m 210,000m | 234,0005]1,2005m | 1,500 5m
10,000#%~ 14,000 m 14,000 m 350,000m | 37/8,000m|2,0005m | 2,500 5m
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JALUX Overview (TSE 1st :2729)

Jalux
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TEFRIRERHE] (K#kE = WE3 0%.JAL2 1%)

Lifestyle Creation Companies (listed Feb. 2002; major shareholders are Sojitz (30%) and JAL (21%)

Q

Strengths feature specialized aviation knowledge, group customer base, and brand recognition.

O ]

Net sales of businesses affected by passenger numbers are around 40% of total (international and domestic accounting for 20% each).

O JAL

Net sales to the JAL group are around 30% of total (partly overlapping with the 40% mentioned above).

sassauisng

HETMEBITEEMEER aR)ITBEEY—E REH, #2)1.

Line of business: Aviation, lifestyle services, (mail-order sales and foodstuffs), and customer services (shops and insurance agency).

Q 3 4 3 2 5

The net sale ratios for the above are 3:3:4 and the operating income ratios 3:2:5.

“Lifestyle” DM sales and customer-oriented shops will drive profit growth. Currently planning investment for new business fields.

N

BENEIZo5/308RME. 3hER TR ZEND,

From March ‘05, ordinary income has posted record profits for the third successive period.

DA A Y

o 07/3 1,141 35 16

Period ending March *07 = Net sales of ¥114.1 billion, ordinary income of ¥3.5 billion, and net income of ¥1.6 billion.

Q 10/3 50 ( )3

In the mid-term we are projecting ordinary income of ¥5.0 billion and a 30% dividend payout ratio (consolidated).

\_
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Corporate Summary (as of March 31, 2007)

F3A31HIRA)
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Jalux
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ERF&1t

ERNZERE

BN F=t

Trade name

Stock code

Representative

Established

Capitalization

Total no. of
shareholders

Accounting year

Number of
employees

Domestic
subsidiaries

Domestic

airport shops

Overseas
subsidiaries

BRAESHIALUX(DvILyIR) [#EX 4 JALUX Inc.]
2729 (REE1ER)
REDFERAR E& B
19624 (BBF1374)3A28H
25{%5,85575M

TSE 1st
President & CEO Toshiki Okazaki

March 28, 1962

¥ 2,558,550,000
10,8034

BFE4A1BHMEE3A31BET
1,8374 EfHFEFE4 1,2038%2D)

(Including consolidated subsidiaries)
Q (¥k) JAL-DFS (& fi sa B 5E) JAL-DFS Co., Ltd. (Duty-free sales)
O () JALUXIT 7 R—h (Z R EHEE X75)

JALUX Airport Inc. (Airport shop management business)
(FR)JYI7Yyar o )TAk JY Fashion Create Inc.

$T=.E. A, B, EM4TLE 2522 K08 [EEH

98 shops in 25 airports including New Chitose, Narita, Haneda, Kansai, and Fukuoka

Q JALUX EUROPE Ltd. (A Ky, 4—)

April 1 to March 31

(London, Vienna)

Q JALUX AMERICAS, Inc.(AY>¥JLR) (Los Angeles)
JALUX HAWAIL, Inc.(7R/JLJL) (Honolulu)

Q JALUX ASIA Ltd.(7\>2%) (Bangkok)

Q JALUX ASIA SERVICE Ltd.(/\>2%) (Bangkok)

Q JALUX HONG KONG Co., Ltd.(F#) (Hong Kong)

Q JALUX SHANGHAI Co., Ltd.(_tf8) (Shanghai)

—






