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Business Outline (Segments, Targets, and Channels) /
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juawbas

General Consumers

,WEB

Catalog sales, websites

Wholesale business, consulting service
and supporting work

Shop sales

In-flight sales and services

Lifestyle Creation ]~
289 29 274 431
Net Sales 29:;"(;'0” Net Sales | 57billion |20 Net Sales | 43biliion 43
Gross profit| 4 billion Gross profit 0. 124 ( Gross profit 14%8,”0“ 60
Aviation-Related Business Lifestyle Services Business Customer Services Business J
r 3
JAL-DFS
[ ] ~ < BLUE SKY (Duty-free Shops)
i i . . . Airport Shops gy Siofpis
Aerospace, Fuel, sllloaciies Net & Direct Marketing | Food & Beverage Media & Life Design (Alrp Ps)
Components Cablnfslerxlce slupply General Merchandise Food (" Insurance
Machinery & In-flight Sales - ] Real Estate
Materials Textile Supply (tlFartr el Gs) _ Printing J J'ﬂI"DUTYFREE @




Principal Business Measures

’ Jalie

/i;] 2003 6

] 12

]

1 9 \WEB JAL

Issued “Gourmet First Class” food catalogue

Remodeled and opened Web mall as “JAL Shopping”

BLUE SKY 1SO 9001

“Blue Sky " airport shop received 1SO 9001 certification

( )IAS

Merged with JAS Trading

Transferred to TSE 1st section

JALUX

Opened “JALUX Good Time Home, Chofu” for fee-paying care home management

BLUE SKY

Opened three new “Blue Sky ” shops after Haneda Airport Terminal rearrangement

JAL-DFS

At Narita Airport, “ JAL-DFS ” BVLGARI shop moved location and expanded floor space; MONTBLANC shop established

BLUE SKY

Three “Blue Sky ” shops established at Chubu International Airport
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Mid-term Management Plan and Business Expansion



. Financial Results ,Outlook for March 2006 and Mid-term Plan Figures ETED 10 |+ [ BT | w .
CIEED March *04 March *05 March "06 E March "08 E OgXGR
e e 86,089 98,622 103,000 108,000 5.8%
Gross profit 20,244 23,073 24,200 25,000 5.4%
Operating income 2,081 2,741 3,000 3,700 15.5%
Ordinary income 1,914 2,878 3,200 4,000 20.3%
Ratio of ordinary 2.2% 2.9% 3.1% 3.7%
income to sales
e e 1,085 1,435 1,600 2,100 18.0%
11.0% 13.0% 12.9% 13.9%
3.2% 4.1% 4.3% 5.1%
Y 86.21 110.62 125.38 168.89




Driver for Achieving the Mid-term Plan (Strengthening the JALUX brand) g
Aviation-Related Business Lifestyle Services Business ( Customer Services Business )
%)
RS
3 r N
= [ ] JAL-DFS
[ ] [ ] . J BLUE SKY (Duty-free Shops)
) ) . uty-free Shops
Aerospace, Fuel, Clnt;_fllght SEvilEs | Net & Direct Marketing i Food & Beverage Media & Life Design (Airport Shops) ’ i
Components abin SETVICe supply General Merchandise Food ( Insurance
MaChinery & In-fllght Sales i . Real Estate mj JALDUTYEREE
Materials Textile Supply (Mail-order Sales) WWine \. Printing J ugm 1 ﬁ @i

Specialist knowledge

Specialist knowledge and resources
related to aircraft and airports

\ Planning and marketing power /

JAL

Brand Value

Activating B2C business

Quality competitiveness

JAL SELECTION

\iAL World Shopping Cw

JAL-DFS

=

Customer Base

JAL-JAS

Expansion through JAL-JAS integration

6000

60 million airline passengers/yr

JAL
K JAL group customer base




Operating Income Growth Plan (approx.)

March "06E Mid-term

L] 21X

(Operating income ¥ 100million)

36

34

32

30

28

(Period ending) (05/3

Others

Aerospace, Fuel, Machinery &
Materials div.(Parts,Materials)

Food & Beverage div. Food etc.

Media & Life design div.
(Insurance, Real estate, etc.)

JAL-DFS

New business

Net & Direct marketing div.
(Mail-order sales)

Others
+ 9 . 6 In-flight Service

0.6 |

Food & Beverage div.
1 Food&Wine

Media & Life design div.
(Insurance, Real estate, etc.)

Aerospace, Fuel, Machinery &
Materials div. (Parts,Materials)

New business ’

BLUE SKY
Airport s

Net & Direct marketing div. |
(Mail-order sales)

06/3 ( /E)

¥2.7 billion ¥3 billion

08/3 /E)

¥3.7 billion



Strengthening and Expanding Businesses (Selection)

Mid-term

Jalux

Juswbas

Aircraft Parts

New Business (Digital contents,etc.)

Mail-order sales, Airport shops

Aviation-Related Business

Aerospace, Fuel,
Components
Machinery &Materials

In-flight Services
Cabin service supply
In-flight Sales
Textile Supply

0
4

Lifestyle Creation

=

Net & Direct Marketing
General Merchandise

Lifestyle Services Business

[ )

Food & Beverage
Food
Wine

Customer Services Business ]

BLUE SKY
(Airport Shops)

Media & Life Design
(" Insurance )
Real Estate
\. Printing J

JAL-DFS

(Duty-free Shops)

JALouTYFReE




Jalux

Mid-term

Expanding the Aircraft Parts Business (Aviation-Related)

~

Parts storage & supply system PMA parts coordination

( SC)M Parts Manufacturer Approval

Stocking import parts essential to engine repairs and developing timely SCM. o o .
Awarded by the US Federal Aviation Administration

Previously stocked at factories and ordered when necessary from overseas.

This created a stock management burden and import lead times. (OEM)
[13 27
(Inventory Management Program)
Just in Time
Contributes to reduction in
Exploiting and strengthemng th(_e Inventory Management Program mech_anlsm (platform user costs by combining just-in-time storage supply systems with PMA components
and system) launched in the period ended March 05 has produced benefits of scale by comparable in quality and cost-effectiveness with those from OEMs.

promoting customer expansion and shared platforms.

industries (East Asian region including Japan, China, and South Korea

Targets: Airlines and major hea

| ———————— . L ————— |
| External environment | " JALUX’s advantages ||

Well placed to choose from agency contracts with multiple major PMA manufacturers

Reduces stock management burden (external consulting) needs for heavy industry

Good results vis-a-vis major domestic heavy industry players

PMA
Reduces component cost needs (airlines) Component price trends promote spread of PMA
JALUX
Reduces engine equipment delivery needs for heavy industry and airlines Integrative power of JALUX awgtlon-related businesses provides total support for airlines,
including cabin and textile supplies

Heavy equipment consignment trends for China and other countries JAL group aviation-related knowledge and support system




Jalux

Strengthening Airport and Infrastructure Businesses (Aviation-Related) b [T

~N

Airport infrastructure maintenance Infrastructure maintenance in China

Promoting expansion of

machines and materials supply in China during times of future traffic,environment
(anti-pollution measures etc.) and communications infrastructure initiatives.

Promoting participation in supply of machinery & materials and airport building
operations when planning maintenance at airports in Japan and overseas.

O&M Operation and Maintenance)

Strengthening initiatives as a result Establishing a local subsidiary (currently
of unique airline expertise and performance, especially for O&M. a rep. office) in Shanghai and strengthening business systems, etc.

Target regions: Japan, ASEAN(including Indonesia and Vietnam), the Middle East Targets: Roads, subways, harbors, rivers, airports, etc

“ JALUX “

JALUX’s advantages

External environment

Airport-related expertise built up from long experience as an airline group member
Stable infrastructure maintenance planning in Asia

Good results for airport operation consulting (Laos), communications equipment (China) supply

Japan and ASEAN inclusive economic link concept and
traffic link policies

JAL group airport-related knowledge and support system as an airport user



Expanding Mail-order and Airport Shops Business (Lifestyle Creation)

Mid-term | ]w

Mail-order Sales

~

CRM,FSP

Expand customer base by strengthening CRM and FSP

Thorough quality control of foods and other products

Increasing catalog volume by expanding original product lineup

—

Increasing numbers of frequent users as a JAL brand member by exploiting competitive
products and strategic sales channels, and taking the optimum approach.

CRM ...Customer Relationship Management

FSP ... Frequent Shoppers Program

External environment “

\E

Gradual growth of market

Promoting multichannel approach including the Internet, cell phones, and TV /

WEB

TV

Promoting profit-raising trends with a more efficient management system
accompanying the merger and more competitive, unique product development.

Airport shops

Building new marketing systems

*CS

Thorough CS and quality control

Pursuing efficient personnel placement

Reviewing low-profit shops

External environment

NAA

2005/ 7 Establish joint venture with NAA for duty-free shops

2006/ 2 Kobe Airport opens

Relocation of parking slots at NARITA Airport /

2006/7




Developing New Business (Inc. Image Content)

Mid-term

China Travelogue "THE GREAT CHINA”

—

DVD 10

regions through digital, high-resolution images

BS-i

2004 JALUX 1

2004 as a joint investment with Evergreen, BS-i, and Chiyoda Video (JALUX
invested 100 million yen and acquired product sales rights)

Travelogue with great cultural value recording China’s scenic beauty and secluded

Established a production committee in

2005 6 JAL

DVD

group distribution channels and new sales routes

DVD sales will be launched in June 2005, activating JAL

External environment “

DVD

theaters, DVD recorders, and other devices

k of increased passenger numbers, the Olympics, and other factors

Expanding demand for high-quality content resulting from the spread of home

Growing interest in China as a result

JAL

\_ JAL Vacation Ownership System

Sales support for time share system selling
weekly units of real estate ownership rights in resort properties

Registration of equity in formal ownership rights, and use of
jointly owned resorts is also possible

\ Asset dispersal trend due to lifting of tax break ban )

JAL

Currently developing guide and purchase support activities for the Hawaiian resort
properties of the Hilton and Marriot hotels targeting JAL group customers and
general consumers. (we plan to expand customer levels in the future through
handling of properties in East Asia)

External environment “

Increased leisure time against a background of increase in retirees




| alux
Ordinary Income Trends and Projection {Mﬁl w L'_"‘x

Reinforcing marketing ability

Reinforcing group management

Demonstrating the merger effect

(¥ million)

. P4 it 4,000
4,000 Promoting new business investment

Redistributing management resources

3,500 r
3,000
2,500 r

2,000 r

1,490
1,500 1,282

1,000

500

98/3 99/3 00/3 01/3 02/3 03/3 04/3 05/3 06/3 08/3
(Period ending) /E /E



Jalux

Qutline of Consolidated Financial Results for March’05
(March’05 = The Year Ended March 31, 2005)



Business Results for March 2005 (vs. Pre-term Projection)

March *05 | ]El!—lﬂx

Compared with

Pre e profcton March 05 pretetm projection
(Million yen, %) Amount Ratio to sales Amount Ratio to sales increase/Decrease | | Change
e 102,000 98,622 3,377 96.7
oo 23,330 229 23,073 256 98.9
SGEA 20,920 20.5 20,332 587 | 97.2
St e 2,410 2.4 2,741 331 113.8
S 2,570/ 25 2,878 308 [112.0
Net income 1,200 1.2 1,435 235 | 119.6
=S e 94.03 110.62 16.59 117.6
R T— 1,396 819 577 | 58.7
eprecition and 632 634 2 100.3

amortization




Business Results for March 2005 (vs. Results for March’04)

March *05 | ]El!—lﬂx

Compared with
March ’04 March ’05 the previous period
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
Net Sales 86’089 981622 12,533 1146
Gross profit 20’244 235 231073 2,828 1140
scan 18,163 21.1 20,332 2,168 111.9
Operating income 2’081 24 2,741 660 1317
Ordinary income 11914 22 2,878 963 1503
Net income 11085 13 1,435 350 1323
=S 86.21 110.62 24.21 128.3
Capital expenditure 1!055 819 235 77 7
Depreciation and 637 634 3 995

amortization




Breakdown of SG&A Expenses

March ’05 | ];E.!._l_l_.lh-z{

(Million yen, %)

March 04

March 05

Compared with
the previous period

Amount

Ratio to gross profit

Amount

Ratio to gross profit

Increase/Decrease

Change

Gross profit

20,244

23,073

2,828

114.0

Personal expenses

Rent expenses

Packing and
transportation expenses

Other expenses

Operating income

2,081




Balance Sheet(summary)

March *05 | IE.-I'—I—I-J-.EX

Assets

35,706

35,164

Capital and liabilities

35,706

35,164

(million yen)

35,000 r
Current deposits (+1’088)
30,000
12,312 10,863 Notes and accounts ( 1’449)
payable
12,042
25,000 r 11,013 ( 1,028)
Receivables
5,816
20,000 r 6,886 Interest-bearing debt 1,070)
p13 5,210 | (+95)
15’000 L Inventories 6 135 (+730)
5.404 ' Other debt
. (+572) 733 (+107)
ther current assets RO inority inter
10,000 B (+23) T :\r/:c:nstglidz:?egsstzbsidiaries
Tangible fixed assets
11,616 +
5’000 i Intangible fixed assets ( 48) 10’477 Shareholders’ equity ( 1’139)
1,243)
Investments and other assets
0
04/3 0573




4 Jalux
Business Index Trends and Projections MBI 10 b [T S
=) : G
15 Return on equity ( ) Interest-bearing debt
Debt equity ratio 4 100
725 — Net debt equity ratio
7137 e
. el 6705
83 83 5816 ] 634
10 6,000 e _— ]
66\50 51
e 37| 150
/.\ \
5 3,000 -t |45 =
35 N
26 i 10
\l’/’n\
0 1 1 1 1 1 1 0 L L L L L 0
02/3 03/3  04/3 05/3 06/3 0873 02/3 03/3 04/3 05/3 06/3 08/3
( /E) ( /E) ( /E) ( /E)
o) Net income to total assets ratio :0) Shareholders’ equity ratio
/5-1 29.3 38.2
4.5 , ' 33.9
30 ’/28’4/4 33.0
27.0
3 / 20
ger 2.1 T
0 1 1 1 1 1 1 0 1 1 1 1
02/3 03/3 04/3 05/3 06/3 08/3 02/3 03/3 04/3 05/3 06/3 08/3
( /E) ( /E) ( /E) ( /E)




Jalux

Performance per Operating Segment



Net Sales for Each Segment (before adjustment for inter-segment sales)

+
March 05

March "06E

Balie

(Net Sales ¥ million)

100,000

80,000

60,000

40,000

20,000

0

02/3

(Period ending)

45,460

(Profit margin)

7 50%

1 40%

27,970

1 30%

30,400

0%

06/3 ( /E)

-

Aviation-related business idle Lifestyle services business

Upper

Customer services business




Gross Profit for Each Segment (before adjustment for inter-segment sales)

|+ |]alux
March *05 March ’06E  —

(¥ million)

25,000

20,000

15,000

10,000

5,000

0

(Period ending) 0273 03/3 04/3 05/3

14,460

6,300

3,470

06/3 ( /E)

Aviation-related business Middle Lifestyle services business

Upper

Customer services business




Gross Profit for Each Sub-Segment

| Jalux
March ’05 —

23,073

(¥ million)

20,000

13,810

15,000

10,000

(+2,564)

5,000

(+ 84)

3,493

7,000

3,316

3,339

(+ 188)

2,329

2,172
1,437

< Media & Life design division

Blue Sky

0

(Period ending)

0573

(

(Sub-Segment)

)N

(+ 626)
Net & Direct marketing division (+ 2)
Food & Beverage division (+ 8 1)
Aerospace, Fuel, Machinery: (+ 53)
& Materials division
In-flight services division (+ 135:

Aviation-related business Middle Lifestyle services business

Upper Customer services business




Gross Profit for Aviation-Related Business (before adjustment for inter-segment sales)

e | JAIUX

(¥ million)

3,000 2769

2,000 -

1,000 -

3,194

3,421

3,610 (+188)

0

(Period ending)

/

Upper

Aerospace, Fuel, Machinery &Materials division

r | In-flight services division




Gross Profit Factors in the Aviation-Related Business March *05

March "06E

i alux

Ro
<
D
—+
@
=%
2
(2]
=
s.
@
o
S

A1auiyoe|n ‘|an4 ‘adedsolsy

March ’05

March ’06 (E)

Aircraft and fuel: Procurement supporting business posted stable growth.

Components: Profits rose due to strong sales of engine parts and cabin equipment for airlines and heavy industry.

Used aircraft: Profits fell due to a temporary drop in the number of aircraft for sale.

Machinery and materials: Profits rose from sales of airport rolling stock and equipment
& machinery (for Chubu International Airport and other locations).

Parts: Profits are forecast to rise due to
expansion of supply businesses.

Used aircraft:
Profits are forecast to fall slightly.

Materials: Profits are forecast to rise due to
airport infrastructure business.

i Cabin service supplies: Procurement supporting profits rose alongside a recovery in demand.
g «C ) e
= Cabin service supplies: Profits from
@ procurement are forecast to fall.
w
;3' Textile supplies (incl. uniforms): Procurement and cleaning profits rose due to recovery in demand and new supplies
@ relating to Chubu International Airport.
=
< ( )
%- Textile
= . . i . - . . - . supplies & in-flight sales products: Profits
In-flight sales (incl. duty-free goods on |nterna_t|onal airlines): Profits rose due to the increase in international passenger from steady results are forecast to rise.
numbers and the success of new product planning.
~
< 4 E
= -0-
5 y-0-y y-0-y
2 —
<
E 9 ; : : 140(96%)

vs. forecast




Jalux
Gross Profit for Lifestyle Services Business (before adjustment for inter-segment sales) M e —

(¥ million)

5,000

4,000

3,000

2,000

1,000

0

5,591 5,584 5,669 (+ 84)

(Period ending)

/ / /

. Net & Direct marketing division Lower | Food & Beverage division




Gross Profit Factors in the Lifestyle Services Business

March 05

i alux

March "06E

/ UOISIAIP aBeianag 79 poo4 *AIp Bunaxew 19a11Q 9 19N \

March ’05

March ’06 (E)

WEB

Mail order: Profits rose due to steady sales from the Gourmet First Class food catalog and JAL Shopping web mall.

Wholesale general merchandise: Profits fell from wholesale telegram paper and jewelry.

Mail order: Profits
are forecast to rise due to expansion of
customer base and products.

DVD

New
businesses: Profits are forecast to rise from
sales of the China travelogue DVD.

( )

Agricultural and marine products: Profits rose due to the contribution of imported frozen marine products such as salmon and

mackerel, fruit & vegetables, and processed foods.

JAL SELECTIONS

Processed food: Profits rose from steady sales of the JAL Selection De Sky Series and expansion of in-flight foodstuffs.

Gift foods and wine import sales: Mostly unchanged.

Agricultural and marine products: Profits
are forecast to rise due to initiatives aimed
at the dining out/dining at home markets.

Gift foods: Profits are forecast to
rise due to reduced distribution costs and
higher profit ratios.

uak uonjiN

)

[ejol

y-0-y

vs. forecast

7 E

y-0-y

, +630(111%)




| I]alux
Gross Profit for Customer Services Business (before adjustment for inter-segment sales) wl .

(¥ million) 13 810 (+2’564)

11,138 11,245 3,493 |(+ 389)

10,000 = [ 2007 3105 —

5000 - f4064] BT 4 SEE . .

0
(Period ending) / / / /

Upper | Media & Life design division Middle| Blue Sky




Gross Profit Factors in the Customer Services Business March 05

March "06E

i alux

\

UOISIAIP UBISBP )17

S BIPBN

March ’05

March ’06 (E)

( )

Print media: Profits rose due to the
contribution of media planning creation (printed matter & electronic media) and new client expansion.

FP

Insurance and FP: Profits rose due to
sustained customer expansion and a rise in travel- and data leak-related insurance handling.

Real estate: Profits rose due to the
contribution of subleasing of properties connected with Chubu International Airport and sales agency business.

WEB

Insurance: Profits are forecast to rise due to
Internet and mileage activities.

Real estate: Profits are forecast to
rise due to expansion in subleasing.

New business: Profits
are forecast to rise due to expansion of
vacation ownership systems.

Profits rose sharply from a rise in income at airport shops (Haneda, Narita, Chitose, Fukuoka and elsewhere) resulting from
the merger and a recovery in international passenger numbers. (Profits from established shops rose over the previous year.)

Profits are forecast to rise due to
higher income from shops at Chitose and
Fukuoka airports and promotion of product
development.

uak uolN

Profits rose sharply due to higher income from increased floor space at the BVLGARI brand boutique, opening of new
MONTBLANC brand boutique, and a recovery in international passenger numbers.

Profits are forecast to
rise due to an increase in remodeling and
customer acquisition.

[elol

y-0-y

vs. forecast

L E

y-0-y

, +649(105%)




Outlook for Year Ending March 06

March ’06E

| Jalux

Match °05 March '06(E) th previous period

(Million yen, %) o, Ratio to sales PN Ratio to sales resepecrse | | Change
et Sales 98,622 103,000 4,377 104.4
o ot 23,073 | 234 24,200 1,126 | 104.9
SeaA 20,332 = 20.6 21,200 867 104.3
Operating income 2,741 2.8 3,000 258 1 109.4
T 2,878 2.9 3,200 321/ 111.2
i e 1,435 1.5 1,600 164 111.4
=S 110.62 125.38 14.76 113.3
Capital expenditure 819 2,380 1,561 290.6
Depreciation and 634 678 44  106.9

amortization




Jalux

Appendix



| Jalux

Outlook for Interim of March 2006 (vs. Result for Interim of March 2005) Interim(E)

Compared with
Interim Interim (E) the previous period

(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease | | Change
rers 45,375 49,000 3,624 | 108.0
Gross profit 11,096 24.5 11,700 : 603 | 105.4
SG&A 9,961 22.0 10,370 : 408 104.1
Operating income 11135 25 1,330 . 194 1172
Ordinary income 11225 27 1,430 . 204 1167
Net income 715 16 620 . 95 866
=S e 56.42 48.58 7.84 | 86.1

Capital expenditure 223 360 137 1614




Net Sales for Each Segment (Before Adjustment for Inter-Segment Sales)

| Jalux
March ’06E  —

(¥ million)
60,0000 [
40000 21,714 T
21,438 !
20,000 12,420
14,530
0
(Period ending) st el / second halt First half /

22,890

15,550

15,870

Second half

/

Aviation-related business Middle Lifestyle services business Upper

Customer services business




Gross Profit for Each Segment (Before Adjustment for Inter-Segment Sales)

March "06E |

(¥ million)

12,000

8,000

4,000

(Period ending)

First half

/

11,977

6,881

Second half

........... 11,700

7,210

2,830

1,680

12,500

7,250

3,470

1,790

First half

Second half

/

Aviation-related business Middle Lifestyle services business Upper

Customer services business




Network of Airport Shops (as of May 1, 2005)

e | JALUX

h

N
i
-~

Hakodate

II‘A\
Memanbetsu |
- t.,ﬁ/j =

e I
rs

&

[:llux

Y

JPILDUTYFREE

cealisned s B| 23 |8 |12| 8| 12 | 47

| oo | 8] 22 [0 12 | B8] 2 |36

B| 1 |B| 4 |8| 1|6

BLUE SKY 46 28 15 | 89

2 / JAL-DFS IR 4 - _ 4




Jalux

; Airport shops —
Airport Shop Sales STV
million yen
2,200 180
[
2000 L=t — 1159 BLUE SKY
1,800 B S ] B Net sales
1600 il [ 1" - |40 -
| — 1o BLUE SKY
1,400 B :,9 —0 —e\:— | | B
1,200 -:ﬁ - S s — st 100 VS. previous yr.
1000 H—H 1 1 H — — H — — — s &
BLUE SKY
800 H 1 HtH1 H — — H — A — — H
60
600 H — H— 1 || || B I S ) B - — - Vs. previous yr.
40
silmiminininininln e En NEBE 1 D
4 20
200 H 1 H H — — H — — — -
0 I o  Dom. passenger nos.
03 4 6 10 12 04 4 6 10 12 VS. previous yr.
million yen
2200 T 200
2000 —— 4 180
JALDUTYFREE @@ 7N
1800 F——— 1 160
/ \ JAL-DFS
1600 4 140 Net sales
1400 - —
1 120 JAL-DFS
1200
100
1000 ——r— Vs, pviousyt
¥ 80 VS
800 V NAA
¥ 60
600 — ]
400 | . | || || 1m . . | || || 4 40 Int. passenger nos.
VS. previous yr.
200 HH—I1H—H 1+ 1—! = | A N - - . ] —_— 4 20
0 L 2 0
03 4 6 10 12 04 4 6 10 12




Corporate Summary (as of May 1, 2005)

L

JALUX Inc. P

Trade name JALUX
D < Stock code TSE 15t
) Chairman of the Board, President & CEO
D Representative Zenta Yokoyama
2 ( Established March 28, 1962
D < Capitalization ; ¥ 2,558,550,000

Total no. of
shareholders

: (As of March 31, 2005)

Minimum trading
unit of shares

Accounting year

April 1 to March 31

Number of
employees

(Including 955 at consolidated subsidiaries) (As of March 31, 2005)

Domestic
airport shops

93 shops in 24 airports including Chitose, Narita, Haneda, Osaka, and Fukuoka

Domestic
subsidiaries

O (U DN\ NDN

JAL-DFS JAL-DFS Co., Ltd. (Duty-free sales)
JALUX

JALUX Airport Inc. (Airport shop management business)

Overseas office

e/

JALUX EUROPE Ltd.
JALUX AMERICAS, Inc.
JALUX ASIA Ltd.
JALUX HAWAII, Inc.

(London, Vienna)
(Los Angeles)
(Bangkok, Hong Kong)
(Honolulu)

JALUX Inc. Shanghai Representative Office (Shandhai, £




Cautionary Statement

Please refer to the Financial Information (“Kessan Tanshin”, “Yukashoken Hokokusyo”,
etc.) for the precise figures on the account settlement. This document includes certain
forward-looking statements about future performance. They are based on management
assumptions and beliefs in light of information currently available, and involve
risks and uncertainties. Actual results may differ materially from these forecasts.

TSE 15t: 2729 JALUX Inc. 03-5460-7233 ir@jalux.com




