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Interim Gross Profit for Each Sub-Segment
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Gross Profit for Aerospace, Fuel, Machinery & Materials Division
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Gross Profit for In-flight service Division
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Gross Profit for Food & Beverage Division
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Gross Profit for Media & Life Design Division
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Gross Profit for “Blue Sky”
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Outlook for Year Ending March *06 (Pre-term Projections)

March ’06E

| Jalux

| ———

Match '05 March ‘06(E) th previous period

(illion yen, %) Amount Ratio to sles Amount R ————
Net Sales 98,622 103,000 4,377 104.4
o ot 23,073 | 234 24,200 1,126 | 104.9
SG&A 20,332 20.6 21,200 867 104.3
Operating income 2,741 2.8 3,000 258 1 109.4
T 2,878 2.9 3,200 321/ 111.2
i e 1,435 1.5 1,600 164 111.4
=S 110.62 125.38 14.76 113.3
Capital expenditure 819 2,380 1,561 290.6
Depreciation and 634 678 44  106.9

amortization




