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Catalog sales, websites

Wholesale business, consulting service
and supporting work
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Principal Business Measures

’ Jalie

/i;] 2003 6

] 12

]

1 9 \WEB JAL

Issued “Gourmet First Class” food catalogue

Remodeled and opened Web mall as “JAL Shopping”

BLUE SKY 1SO 9001

“Blue Sky " airport shop received 1SO 9001 certification

( )IAS

Merged with JAS Trading

Transferred to TSE 1st section

JALUX

Opened “JALUX Good Time Home, Chofu” for fee-paying care home management

BLUE SKY

Opened three new “Blue Sky ” shops after Haneda Airport Terminal rearrangement

JAL-DFS

At Narita Airport, “ JAL-DFS ” BVLGARI shop moved location and expanded floor space; MONTBLANC shop established

BLUE SKY

Three “Blue Sky ” shops established at Chubu International Airport




