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Net Sales for Each Segment (before adjustment for inter-segment sales)
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Gross Profit for Each Segment (before adjustment for inter-segment sales)
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Gross Profit for Each Sub-Segment
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Gross Profit for Aviation-Related Business (before adjustment for inter-segment sales)
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Gross Profit Factors in the Aviation-Related Business March *05
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Aircraft and fuel: Procurement supporting business posted stable growth.

Components: Profits rose due to strong sales of engine parts and cabin equipment for airlines and heavy industry.

Used aircraft: Profits fell due to a temporary drop in the number of aircraft for sale.

Machinery and materials: Profits rose from sales of airport rolling stock and equipment
& machinery (for Chubu International Airport and other locations).

Parts: Profits are forecast to rise due to
expansion of supply businesses.

Used aircraft:
Profits are forecast to fall slightly.

Materials: Profits are forecast to rise due to
airport infrastructure business.

i Cabin service supplies: Procurement supporting profits rose alongside a recovery in demand.
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= Cabin service supplies: Profits from
@ procurement are forecast to fall.
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;3' Textile supplies (incl. uniforms): Procurement and cleaning profits rose due to recovery in demand and new supplies
@ relating to Chubu International Airport.
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In-flight sales (incl. duty-free goods on |nterna_t|onal airlines): Profits rose due to the increase in international passenger from steady results are forecast to rise.
numbers and the success of new product planning.
~
< 4 E
= -0-
5 y-0-y y-0-y
2 —
<
E 9 ; : : 140(96%)

vs. forecast




Jalux
Gross Profit for Lifestyle Services Business (before adjustment for inter-segment sales) M e —
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Gross Profit Factors in the Lifestyle Services Business
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WEB

Mail order: Profits rose due to steady sales from the Gourmet First Class food catalog and JAL Shopping web mall.

Wholesale general merchandise: Profits fell from wholesale telegram paper and jewelry.

Mail order: Profits
are forecast to rise due to expansion of
customer base and products.

DVD

New
businesses: Profits are forecast to rise from
sales of the China travelogue DVD.

( )

Agricultural and marine products: Profits rose due to the contribution of imported frozen marine products such as salmon and

mackerel, fruit & vegetables, and processed foods.

JAL SELECTIONS

Processed food: Profits rose from steady sales of the JAL Selection De Sky Series and expansion of in-flight foodstuffs.

Gift foods and wine import sales: Mostly unchanged.

Agricultural and marine products: Profits
are forecast to rise due to initiatives aimed
at the dining out/dining at home markets.

Gift foods: Profits are forecast to
rise due to reduced distribution costs and
higher profit ratios.
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Gross Profit Factors in the Customer Services Business March 05
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i alux

\

UOISIAIP UBISBP )17

S BIPBN

March ’05

March ’06 (E)

( )

Print media: Profits rose due to the
contribution of media planning creation (printed matter & electronic media) and new client expansion.

FP

Insurance and FP: Profits rose due to
sustained customer expansion and a rise in travel- and data leak-related insurance handling.

Real estate: Profits rose due to the
contribution of subleasing of properties connected with Chubu International Airport and sales agency business.

WEB

Insurance: Profits are forecast to rise due to
Internet and mileage activities.

Real estate: Profits are forecast to
rise due to expansion in subleasing.

New business: Profits
are forecast to rise due to expansion of
vacation ownership systems.

Profits rose sharply from a rise in income at airport shops (Haneda, Narita, Chitose, Fukuoka and elsewhere) resulting from
the merger and a recovery in international passenger numbers. (Profits from established shops rose over the previous year.)

Profits are forecast to rise due to
higher income from shops at Chitose and
Fukuoka airports and promotion of product
development.

uak uolN

Profits rose sharply due to higher income from increased floor space at the BVLGARI brand boutique, opening of new
MONTBLANC brand boutique, and a recovery in international passenger numbers.

Profits are forecast to
rise due to an increase in remodeling and
customer acquisition.
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Outlook for Year Ending March 06

March ’06E
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Match °05 March '06(E) th previous period

(Million yen, %) o, Ratio to sales PN Ratio to sales resepecrse | | Change
et Sales 98,622 103,000 4,377 104.4
o ot 23,073 | 234 24,200 1,126 | 104.9
SeaA 20,332 = 20.6 21,200 867 104.3
Operating income 2,741 2.8 3,000 258 1 109.4
T 2,878 2.9 3,200 321/ 111.2
i e 1,435 1.5 1,600 164 111.4
=S 110.62 125.38 14.76 113.3
Capital expenditure 819 2,380 1,561 290.6
Depreciation and 634 678 44  106.9

amortization




