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Semiannual Consolidated Performance by Operating Segment (s .5%5m ¥ million)
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Gross Profit for In-flight service Division
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Gross Profit for Food & Beverage Division
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Gross Profit for Direct Marketing Division
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Gross Profit for Life Design Division
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Gross Profit for “Blue Sky™
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March 2006 March 2007(E) the previous period
(B BHH. %) ot ] 5ELLE +%8 e Lt HEimEE o3
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
L 107,952 — 111,000 — 3,047 | 102.8
a2 ElE 23,356 216 24,400 1,043 | 104.5
Eﬁ%ﬁiﬂﬁ 20,911 19.4 21,300 388 101.9
D Ty 2,444 23 3,100 655 | 126.8
Lt 3,212/ 30 3,400 187 | 105.8
g 1,689 | 16 1,700 10 | 100.6
EPS () 132.57 133.22 0.65 100.5
S 1,992 1,600 A392  80.3
Lt 696 990 204 142.2
amortization
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