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Mid-term Outlook and Principal Business Measures
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March 2007 March 2008 E March 2010 E | jncrease/Decrease CAGR
LB 114,113 | 120,000 | 150,000 35,887 9.5%
P 24,530 25,500 29,000 4,470 5.7%
Operat e 3,246 3,500 4,800 1,554 13.9%
o 3,516 3,700 5,000 1,484 12.5%
F;ﬁ%i?ﬁgg 3.1% 3.1% 3.3% +0.2P _
R 1,579 1,850 2,500 921 16.6%
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T s S 4.0% 4.1% 4.1% +0.1P _
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Strengthening and Expanding Businesses
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Strengthening and Expanding Businesses Mid-term G
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Establishment of Joint Venture A,
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_Shop and Event business of Joint Venture . .
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Ordinary Income Trends and Projections
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