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Business Outline (Segments, Channels, and Targets)
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Qutline of Consolidated Financial Results for Interim of March’08
(March’08 = The Year Ending March 31, 2008)
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Business Results for Interim of March 2008 (compared with pre-term projections) Pl R
XTHA#F
H# TR 200749 A HRiH Compared with
Pre-term Projections Interim pre-term projections
(BB HHMA. %) ] 5eLLt &% il HemEE | LE
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
TLE 59,000 = — 60,623 = 1,623 102.8
B 12,500 | 212 11,994 A505| 96.0 |
R 11,000 = 18.6 10,735 A264  97.6
et 1,500 | 25 1,258 A241| 83.9
o 1,550 | 2.6 1,335 A214] 86.1
i 700 1.2 543 A156| 77.7
EPS(F) 54.86 42.60 A1226 T7.7
Sl 1,050 620 A429 | 59.1
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Business Results for Interim of March 2008 (compared with the previous period) Eledlal NS .
*f Al R e A
200659 A ffEHA 2007F9 AR EA Compared with
Interim Interim the previous period
(BHI:-EHM, %) &4 55 kL gt ] 5 kL W | HE
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
RLE 53,609 — 60,623 — 7,014 [ 113.1
mERAE | 11808 221 11,994 166 | 101.4
R EER 10,427 = 19.5 10,735 308 103.0
e 1,400 26 1,258 A142 | 898
it B 1,468 2.7 1,335 A133 | 90.9
PRI S 623 1.2 543 AS0 | 87.1
EPS () 49.10 42.60 A6.50  86.8
MR 691 620 A70  89.8
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Breakdown of SG&A Expenses s el A

X1 BT s A
200649 A ffE &1 2007459 A & Compared with
Interim Interim the previous period
(BEb-BAM. %) =8 Fefe Lt &4 Fefa Lt &R EE Judt:
(Million yen, %) Amount Ratio to gross profit Amount Ratio to gross profit Increase/Decrease Change

5o £ # %

Gross profit

11,828
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101.4
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Personal expenses
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Depreciation
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Other expenses
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89.8
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Semiannual Consolidated Performance by Operating Segment (s .5%5m ¥ million) Semiannual S —
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Interim Gross Profit for Each Sub-Segment First Half
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Gross Profit for Aerospace, Fuel, Machinery & Materials Division
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Gross Profit for In-flight service Division First Half Second Half (E)
(E7AH ¥million)
1’500 I %@%Eﬂ(ﬁ ----Ggﬂ':glgﬁés @mﬁ.\
1303 1,339 BLIE [ 1 S 5 5 D ENER
: 2H FTEDIIN., F= R m- ik

) #REO—EAR
S REOBALEICEY,

1000 -1 §55 | 660 |- A\ BMOMBERET )

Klilﬂ%ﬁﬁg%ﬁﬁﬁlis EI\
N5 JE M (- EN8R 5T D i
KEEIzkYiELs

- B = FH an - SR AR S (R AR
%) [FUALY IL—TRITD
REEE (EEZICH

LT /

500 -f |

647 678

0
06.” 34 07./3Hj 08.” 34

(Period ending)



7—X-ENLYDEROFR LER R

Gross Profit for Food & Beverage Division
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Gross Profit for Direct Marketing Division First Half second Half (E)f
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Gross Profit for Life Design Division First Half

Second Half (E)
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Gross Profit for “Blue Sky”
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Gross Profit for “JAL-DFS” First Half Second Half (E)
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Outlook for Year Ending March 2008 March '08E_J§ ~ ===
20074384 200843 ARA(F) Co?n\];aﬁrgﬂith
March 2007 March 2008(E) the previous period
(BAL:-BAM. %) ik} 5E.LLEE 58 e Lt H8iEEE [sg¥: 3
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
TLE 114,133 — 120,000 - 5,866 | 105.1
BN 24,530 i 215 25,500 969 | 104.0
REERR 21,284 = 186 22.000 715 103.4
D Ty 3,246 2.8 3,500 253 | 107.8
LA 3516 3.1 3,700 183 | 105.2
g 1,579 14 1,850 270 J117.1
s 124.01 144.98 20.97 116.9
U 1,476 1,750 273 1185
BIGRR 759 1,150 390 151.5
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Mid-term Outlook and Principal Business Measures
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Mid-term

34

|

id-term Plan Figures
(Nﬁﬁfe)n) sﬁgﬁéﬁﬁ 3?#958;@ 32)5(1%%?@ h;; ;;;:E?Eﬁ ﬁﬂi{i ;g;
March 2007 March 2008 E March 2010 E | jncrease/Decrease CAGR
LB 114,113 | 120,000 | 150,000 35,887 9.5%
P 24,530 25,500 29,000 4,470 5.7%
Operat e 3,246 3,500 4,800 1,554 13.9%
o 3,516 3,700 5,000 1,484 12.5%
F;ﬁ%i?ﬁgg 3.1% 3.1% 3.3% +0.2P _
R 1,579 1,850 2,500 921 16.6%
R E S R 11.4% 12.0% 12.7% +1.3P _
T s S 4.0% 4.1% 4.1% +0.1P _
(A R 2S) 124.01[| 144.98M| 195.92@| 71.91M _
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__External Environment and Strengthening Businesses Mid-term i ]
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Strengthening and Expanding Businesses
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Strengthening and Expanding Businesses Mid-term G
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_Shop and Event business of Joint Venture . .
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Ordinary Income Trends and Projections
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Consolidated Performance Trends and Projections

(B : A M ¥million )
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Semiannual consolidated Performance Trends and Projections

(BAGI: JA M ¥ million )
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P . - March ’07 March *08E
Performance Trends and Projections by Operating Segment  (s4:- 5% ¥ million , %) i
5o = Net Sales I 5o 8 F)3E (ZR) Gross Profit (Ratio) = ZEFIZE (F) Operating Income (Ratio)
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EE 40,000 15,000 3,000 —0-
g 0—’:—4_\¢__<> 0—0"""""4— {56
4 30
H- | 30.000 -]
I 10000 FH1— |— — 2,000 —
e 20,000 | 1 20 1
A | 10000 H s I8l 8 5000 o ol o 10l| 1000 [ !,
$ (7o) r~ (53] < < o ™ N
=2} o N o] o) - © ~
* R < < @ |9 < © ®
0 0 ) M 1 M 0 0 N N 0
04/3 05/3 06/3 07/3 08/3(%/E) I 04/3 05/3 06/3 07/3 08/3(F/E) 04/3 05/3 06/3 07/3




- +H .
EfERR RS |]a1uX
Balance Sheet(summary) (B B ¥ million ) S ]
42,345} 140,809 42,345} 140,809
40,000 5,688 -
= B S
. Cash and deposits 1 3,561
13707 SRR . (+145)
payable
30,000 | | 13468 12248 (ELMIE  (A1,220)
6,790
6,244 ﬁeﬁlgtiﬁﬁbt (A545)
20,000 | 6,117 =4
6920 | F-irENH R (+503) | 6,478 5,125 | EOMAME (A1,353)
3118 |ZOttmBEE (AL166) Y0 O | DEREERS (A28)
T ther current assets in consolidated subsidiaries
10,000 | m AMEERE  (A4])
! ] Tangible fixed ?ssets 14 821 a Eﬁ*
y 4 10 [ o 14,574 , 3
) m Tf;;ai:;llﬂﬁelfﬁﬁ%% (+132) Shareholders’ equity (+246)
5824 |HHTOM (+109)
0 Investments and other assets
07./3% 07./9% 07/3X 07/9%k

| MEMEEEBICATANES MELOBNBILY, TOBRDRELAMSES |




BEBEHED Jalux

Gift Certificates for Shareholders - -

BESAREIARDERESRRIC
[JALUX# EEFERSETHES

v JALUXBEERSERSE »
« . ¥1,000

lllllllll

v JALUXBRERGERSE o

ZEZ & = ¥ 1 ,Q\OO P :‘—.:‘:“__..'-_.: ' “'.J_.".‘.l._‘l.;i:-—- |
Tux : Hdd =

e £ i S JPLDUTYFREE )|

(PR =14ER) /ﬁkmg%mﬂ@

(s R
JALUXERAZ04JTIAL World Shopping Club.
7o [ESATBLUE SKY . BRAZRERBIEIAL-DFS]. T

1#1, OOOHM B @M LEL TSR RAWEEITET




HREEFHEQ Jalux

Gift Certificates for Shareholders i
KEEFERF [T | BXCEAFTE
(1#:1,000M) (1¥k35M %) 4 S (Bl B 2 EBLET O TOEEIEL)

*&ﬁ 200843 H 25 B FESE | 20084E9 A 24 A #&E | 20084E3 A 25 H #ETE & 5t

20084E6 A thiXft | 20084E11 A ehkft | 200846 A chz L e

100%% ~ 2,000 m 2,000 m 3,500 m 7,500 H 20 5m 25 5H

5008k~ 4,000m 4,000m 17,500m | 25,500m| 1005m | 125%5m

2,000#%~ 7,000 m 7,000m 70,000m | 84,000m| 400%m | 5005m

4,000#k~ | 10,000m 10,000m | 140,000m | 160,000=| 800%m | 1,000 5m

6,000#%~ | 12,000 12,000m | 210,000m | 234,000 | 1,200 5m | 1,500 5rm

10,000#k~ | 14,000m 14,000m | 350,000m | 378,000/ | 2,000 5m | 2,500 5m




FLHEXREERF (2002/02~) Jalux

Princinal Business Measures S

20024F 25 BEIEAIEIFHSE 2 @5 N

Listed on TSE 2nd section

u 4ﬁ JAL t o)tﬂy:__:” ith JAL hédrfJbbEJ ?\Ilbt r%?%?%ﬁ%] ﬁﬁ':%%
] 10A JAL-JASEE#H A

Integration of JAL-JAS

0 20034 38 41 S V#F. SARSDFEAE

Outbreak of Iraq war and SARS

| 68 BRAZDY [TLAT7—R ISR ] HAIT
8H u;%jd?d/ Id~|:l:|7 HDuxE)=a—TFJL ]alux
o 98 [PLAZA WIEN JALUX] GBS X2 b av NA—T Y

Gift shop “Plaza Wien Jalux” opens

20045 1B (MR)INSkL—T 41 5 &6

Merged with JAS Trading

3A RIELZFENSIFT TS 150 L5 (#EWIEE)

red to TSE 1st sectio

o 6 MEMI OO UVBRORE - A E R X ZFHMA

Sales launched for “Engine parts storage and supply system”

\J JAL/Nr—2 3 D XD ERSE Y R— b ZFfta /

Sales support launched for “JAL vacations”




FHEFRBEF (2004/10~) Jalux

Principal Business Measures A

¢ | 2004108 rEESBEREAR-LTIALUXY vV 44 Lk-L-5R% ] ’&T—T‘J\

Opened “JALUX Good Time Home, Chofu” for fee-paying care home management

MR JALREHRIXD—ER5TH L 2 %R

Announces partial sale of JAL-owned shares

L 12A PEZEEI-IFIERICHUBLUE SKY| 3 [ESH Z 185X

Opened three new “Blue Sky” shops after Haneda Airport Terminal restructuring

FREHZETAL-DFSIEY IS VIEF—T

At Narita Airport, “ JAL-DFS” MONTBLANC shop established

20054F 2H HEpEMEZEAEIZIBLUE SKY) S IE&EA—T Y

Three “Blue Sky” shops established at Chubu International Airport

128 @5 Bk A TJALUX SHANGHAI Co., Ltd. | ZE&sT

JALUX Shanghai Co., Ltd. established as overseas subsidiary

20065 2H P ZE#IZIBLUE SKY) 1 /E&iEA—T >

One “Blue Sky” shop established at Kobe Airport

LY AR #HFFEZEAEICIBLUE SKY] 5 [EEH A 18R (E£iEEY 21T)

Five “Blue Sky” shops established at New Chitose Airport (after getting operating rights)

O 68 RKHZERY—=TILBHR

Nalita Airport Terminal restructured

] 128 TJAL PLAZA WEYTE| (BNFT P ay T)EAIE

Closed “JAL PLAZA lgirisu-ya” gift shop (JALUX EUROPE Ltd. /London)

20074 3A HRAFEICK Y EEHRENES) A%, ¢ B AHZ221%)

K Changed largest shareholder by stock transfer (Sojitz 30%, JAL 21%) j




JALUX(CxILu ) EE (RiE1#=2729) Jalux

JALUX Overview (TSE 1st :2729)

TEFRIRERHE] (K#kE = WE3 0%.JAL2 1%)

Lifestyle Creation Companies (listed Feb. 2002)

o
o
o JAL

sainyes

HETRMEITEEMEER am)ITBEEY—E R0EsH, #2)1.

Line of business: Aviation, lifestyle services, (mail-order sales and foodstuffs), and customer services (shops and insurance agency).

vy}
c
0,
=3
@
1]
@
]
o

3 4 3 2 5

A |

BENEIZo5/308RME. 3hER TR ZEND,

From March ‘05, ordinary income has posted record profits for the third successive period.

O 07/3 1,141 35 16
Q 10/3 50 ()3

\_




JALUX% B DR

Strengthening the JALUX brand

]alux

MEEEEE RS EE R
Aviation-Related Business Lifestyle Services Business

{ EEMAS J

NIRRT
il AR
In-flight Services

Cabin service supply
In-flight Sales [

Textile Supply

JuswBas

Aerospace, Fuel,

Machinery &
Materials

B/ F Ly
Specialist knowledge

- fZe - 2 AR ED
/)Y —R
B, Y— T4 N

- 4

BEEY—EXEXE

Customer Services Business

J

7—X- ATAT - ; SATTH A
EnLyS | aLFe— 73;57!‘ 5 747%7 Bg 11 In—=nhq || IALDFS
(28] |85 i (BB )| amem | @samm
-~ =] /\E
b Enn.l]‘.l_l _ _ Life Design BLUE SKY (Duty-free Shops)
Food & Beverage Media & Culture Direct Marketing Insurance (Airport Shops)
Food ] [ Printing ] (Mail-order Sales) [ Real Estate ]
Wine General Merchandise Bl“E SKY | JALDUTYFREE @
Tadus |

I5UkN

Brand Value

BtoCE D RAADEMH
JLY=RE
-[JAL SELECTION]
- [JAL World Shopping Club|

\ -TJAL-DFS]

A

[ mexm |

JALY IV —T OBEE AR
-#960008 A D ZERE
(FERERKREE)




SAME (20075

Corporate Summary (as of September 30, 2007)

FORA30BRE

]
N

O = E#FFa4t

Jalux

.

Y

] i eyl i Y B Y

B B

B 5
SEFHO—K
-]
& kv
Z X &
B
BEXEE
XA

ERF=1t

ERNZEEIE

BN F=et

Trade name

Stock code

Representative

Established

Capitalization

Total no. of
shareholders

Accounting year

Number of
employees

Domestic
subsidiaries

Domestic

airport shops

Overseas
subsidiaries

BRAESHIALUX(DvILyIR) [#EX 4 JALUX Inc.]
2729 (HEE1#R)
REDFERAR EE B
19624 (BBFI374)3A28H
25{%5,85575M

TSE 1t
President & CEO Toshiki Okazaki

March 28, 1962

¥ 2.558,550,000
10,9844

BFE4A1BHMEE3A31BET
1,8294 (BTt 1,1948%8D)

(Including consolidated subsidiaries)
Q (¥k) JAL-DFS (72 % su B 5%) JAL-DFS Co., Ltd. (Duty-free sales)
O () JALUXT 7 R—h (ZHREHEE X7)

JALUX Airport Inc. (Airport shop management business)

(BR)JYI7viaro )z Ak JY Fashion Create Inc.
oTm. cE, P, B, \EGE252E7 EH

97 shops in 25 airports including New Chitose, Narita, Haneda, Kansai, and Fukuoka

Q JALUX EUROPE Ltd. (A Ky, 4—>)

April 1 to March 31

(London, Vienna)

Q JALUX AMERICAS, Inc.(AHY>EIJLR) (Los Angeles)
JALUX HAWAIL, Inc.(7R/JLJL) (Honolulu)

Q JALUX ASIA Ltd.(7\>%) (Bangkok)

Q JALUX ASIA SERVICE Ltd.(/\>27%) (Bangkok)

Q JALUX HONG KONG Co., Ltd.(F#) (Hong Kong)

Q JALUX SHANGHAI Co., Ltd.(_E &) (Shanghai)

N




AEHITOLWTOIIE

Cautionary Statement

FEHITSETHTHY . ERGREREF T HREEI(E
EXUAMESFBREE FHBEEEZCSRBLET,

Tl AEMISEED, XRICEHTHRBEL PO EFICIL, THE
EEREEATEYET . RIFOXEEE. HHOFEFRMYEL
REHEZOHRRE., ELTHEGCREFFEDRESF. SESEL
BRICKY, RGHARREAHLSEZCEMBEMNET,

Please refer to the Financial Information (“Kessan Tanshin”, “Yukashoken Hokokusyo”,
etc.) for the precise figures on the account settlement. This document includes certain
forward-looking statements about future performance. They are based on management
assumptions and beliefs in light of information currently available, and involve
risks and uncertainties. Actual results may differ materially from these forecasts.






