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Performance by Operating Segment
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Performance Trends and Projections by Operating Segment
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Gross Profit for Each Sub-Segment
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Gross Profit for Aviation-Related Business (before adjustment for inter-segment sales)
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Gross Profit Factors in the Aviation-Related Business
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Gross Profit for Lifestyle Services Business (before adjustment for inter-segment sales)
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Gross Profit Factors in the Lifestyle Services Business
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Gross Profit for Customer Services Business (before adjustment for inter-segment sales)
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Gross Profit Factors in the Customer Services Business
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