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Business Outline (Segments, Targets, and Channels)
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Aviation-Related and
General Companies
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General Consumers
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Wholesale business, consulting service
and supporting work
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In-flight sales and services
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Catalog sales, websites
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Aviation-Related Business
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In-flight Services

Aerospace, Fuel, [Cabin service supply

Machinery &

] In-flight Sales
Materials

Textile Supply
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Food & Beverage

[ Food ]
Wine

Lifestyle Services Business
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Media & Culture

Printing
General Merchandise

Customer Services Business
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Qutline of Consolidated Financial Results for Interim of March’07
(March’07 = The Year Ending March 31, 2007)



= : %= s =
200649 A PRIMEKR (A FR) IR
Business Results for Interim of Mar 07 (compared with pre-term projections) First Half
XTHA#F
H# TR 200649 A HfiHA Compared with
Pre-term Projections Interim pre-term projections
(BT HHM., %) &8 5t L b &% il #emEs | b=
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
et 52,500 | — 53,609 — 1,109 | 102.1
L=t 11,700 | 22.3 11,828 128 | 101.1
LR . 10,450 = 19.9 10,427 A22 | 99.8
il 1,250 | 24 1,400 150 Jl112.1
S 1,350 | 2.6 1,468 118 | 108.8
e 600 1.1 623 23 | 104.0
EPS(F) 47.01 49.10 209 104.4
et 1,110 691 A418 | 62.3
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Business Results for Interim of Mar 07 (compared with the previous period) First Half

2005£q|f;t96riJ;=11 Hh R HA 20065&3& 1 £ E’E%g?éi

LA 50,943 — 53,609 — 2,666  105.2
% LR 11,435 | 224 11,828 393| 103.4
REEER 10,159 19.9 10,427 268 102.6
ey 1,276 2.5 1,400 1241 109.8
it B 1,504 3.0 1,468 A36| 97.6
"R g 827 1.6 623 A203 | 75.4
S 65.26 49.10 A16.16 = 75.2
MR 737 691 A45 | 93.8
AR 336 372 35 110.7
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Breakdown of SG&A Expenses First Half

Bl = el A

200559 A HfEHA 200659 A HhfEHA Compared with
Interim Interim the previous period
(EE-EHHM. %) 2 S L &8 SEHA WHEE @ HE
(Million yen, %) Amount Ratio to gross profit Amount Ratio to gross profit Increase/Decrease Change

RERFE 17435 | — 11,828 —~ 393 103.4

Gross profit

AEE

Personal expenses

1= VI
EfEH
Rent expenses
mEEXE
Packing and
transportation expenses

Z Dt

Other expenses

RSEEHES

SG&A

el 1,276 = 11.2 1,400 109.8
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¢E&§|
Balance Sheet(summary) (B4R : T F A ¥ million ) First Half
BN 818 PI E O
apital and liabilities
37,963 38,701 37,563 138,701
M - chiljﬁarﬁeposits (AlS)
11,854 18181 HAEE O (+1,277)
payable
11,376 8 f‘;ﬂi;‘ﬁﬁ (+157)
o8 5701 | AFIFAEKR  (+152)
Interest-bearing debt
- 5,973 | fAEIEE (+319) N
Inventories 6,054 5 504 gh?(ﬁﬁia (A549)
sate | | 3604 | TOMRMRE (+480) Lo g5 bakEs  (A34)
Minority interests
Tﬁﬁgbllﬂfidﬁfé (A256) in consolidated subsidiaries
angible fixed assets
757 MBEERE (+472) | 13,224 13,516 | H2&A (+291)
Intangible fixed assets Shareholders’ equity
=ial’))
R (129
063k 069K 063k 06/9%

HS RS S341 HHAOBMNE- LY H O EAE13,516F5 M= ]
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Performance by Operating Segment
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Rearrangement of Operating Segment
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Aviation-Related Business
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In-flight Services
Cabin service supply
In-flight Sales
Textile Supply
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Food
Wine ]

Aerospace, Fuel,
Components
Machinery &

Materials
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Lifestyle Services Business
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Customer Services Business
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Aviation-Related Business

Lifestyle Services Business

BEY—EREX

Customer Services Business

[

]

A O

PN

g EERX I—X- ATAT
s (] (=] . o e > — — ~

= %gmgﬂ\éﬁ;“n EnNLyS | ALFr— 73;5“‘ 5 741{; | Jp—zns | IALDFS

B I' JLHAA = = IR = AT« 7 - TA [ ) (ZeETESH) (ZHERTIE)

0 2 il AR Sy woam | (EBR) TEIE

In-flight Services ; Life Design BLUE SKY (Duty-free Shops)
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Machinery & In-fliaht Sales Py [ Food ] Printing (Mail-order Sales) [ Real Estate ]

Materials Texti?e Su Wine [General Merchandise]

pply (L J




I ANREBOHER S LUEHE RE | um¥E

Performance Trends and Projections by Operating Segment  (&:&%5M ¥ million , %) iterein 105 biEiTEn 9715

5o _E = Net Sales I 5o _E#aF 3% (Z) Gross Profit (Ratio) "= 2 F) 245 (Z,) Operating Income (Ratio)
Aviation-related | 40 o
30,000 .
% 10,000 2,000
4 20 \ T
M 20,000 —
yE 20
B o 5000 [ e 1 1ol[ 1000 -
10,000 —
* 3 S
© S
0 1 cv, 0 cv, 0 0 1
|
Lifestyle services | 40
E 40,000 15,000 3,000
. 1 30 i
=l 30,000 ]
@ 10,000 2,000
— 1 20 T
5= 20,000 — - —
$ 5,000 ] 1,000
% 10,000 S = 10 ]
o o
c N
© =
™ ~
0 ' 0 0 0 .
|
Customer services | 40
JE8 | 40,000 15,000 — — 3,000
2 e B ——— o &
4 | 30000 | - = g Y
I 10,000 [ — — 2,000
|:- 20,000 | _— — 1 20 14
5,000 | = = L
A 10,000 B S8 o o 4 10| 1000 12
$ s = & = ™
(=2 (o) 3 & e
% , D a/ x L =
° Y ' g 0 : 0
04/3 05/3 06/3 07/3(%/E) I 04/3 05/3 06/3 07/3(%/F) 04/3 05/3 06/3




T AVRRBEOF AR L LUETE

Semiannual Consolidated Performance by Operating Segment (s .5%5m ¥ million)

hERE

First Half
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Interim Gross Profit for Each Sub-Segment

hERE

First Half

i

S| 11,435
10.000 - 5
J10

0o |
6,662

11,828

(+234)I1 '343I

678
1,229

006 NI R
1,063

1,470

6,915 |(+253)F 3695

1,750

2O - R - A
Aerospace, Fuel, Machine
& Materials division

EESX

In-flight services division

T7—X-ENLy EE

Food & Beverage division

ATAT - HILFv—F

Media & Culture division

T ALONR—r T4 B

Direct marketing division

SATTHAUEE

¢

TIL—RANMEE

Blue Sky

Life design division

<

05.79 H[E#A

(Period ending) First half

06.79 fhfE A

First half

(A103)
(+ 83)

(+174)

(A 4)

IS fZEREEE X
Upper Aviation-related business

=il A EREE
Middle Lifestyle services business

JAL-DFS
(HTETAUE)
(Sub-Segment)
T | BEY—EXEX
Lower Customer services business




nZet - - B BEEOFT LT RIRE

48
+ %I&,\
Gross Profit for Aerospace, Fuel, Machinery & Materials Division First Half | Second Half (E)l
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Gross Profit for In-flight service Division
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Gross Profit for Food & Beverage Division First Half Second Half (E)
(BAM ¥million) T
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Gross Profit for Media & Culture DiviJsi:w \iﬂfl * ecoEHalf (E

(BAM ¥million)
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Gross Profit for Direct Marketing Division First Half

+%f§|

Second Half (E)

(BAHMA ¥million)
rhsns OREEED. \

2,532 %= FERIHROAL, HLR

T LB ST —4 T4
N (ER-BEESH. hEnJ it
/ EE. EEY—EX%E)RLEEC
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2000 [ e 4
1,365 (£HAUSAU1E, F—2aRME
B &Y IRIE RS L)

(E{EEE DMAZOY
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Gross Profit for Life Design Division First Half
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Second Half (E)

¥ million
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Gross Profit for “Blue Sky”

hRERE
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+ FE |
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(BB A ¥million)
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Gross Profit for “JAL-DFS™ First Half

4
0N
Second Half (E)

+

(BZAH ¥ million)
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| -THEIE 1 BIFEE DB
o e
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Outlook for Year Ending March 2007

SHFE

March '07E

200643 A H 20073 AHA(F) Co?n\];aﬁrgﬂith

March 2006 March 2007(E) the previous period

(BAL:-BHAM. %) &5 5t kLt ok ] 5t bt HEiEE [ad:
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
L 107,952 — 111,000 — 3,047 | 102.8
el il 23,356 | 21.6 24,400 1,043 | 104.5
EE%.EE\EE 20,911 19.4 21.300 388 101.9
D Ty 2,444 2.3 3,100 655 | 126.8
Oﬁr:fy*iggne 3,212 3.0 3,400 187 |1 105.8
Dot 1,689 1.6 1,700 10 | 100.6
S 132.57 133.22 0.65 |100.5
A 1,992 1,600 A392 803
AL 696 990 204 1422

amortization

MAFPEOAEYBIUERZ TE (FRRLLBEREREEHTOFTHE)
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JALUX Group’s Global Strategy
~Optimize Functions to Enhance Earning Power~
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Ordinary Income Trends and Projections b [T

(BAH)

(¥ million)
5,000

(%)
5.000

4,500

4,000 | Sustaining 20% growth

3,500 3,400

3.000 2,878

4.0
2,500 r

\

3.0 ST s

Ratio of ordinary

income to sal
1’357 . . come to sales 1,
1.9 1.8

2,000 [

1,500

1,000 F 16

900

00/344 01/34f 02/344 03/34j 04/34j 05/344 06/34%1 07/3%#j 09/3%j

(Period ending) (F/E) (§t/E)
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Business Field for Investment

/ Y B
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Established Business

Retail Environment Culture ‘ Welfare

M&AZEL50{=LL EDEE

¥5 billion + investment (including M&A)
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Functions of Overseas Subsidiary Bases
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s/ Aviation-Related Business Lifestyle Services Business Customer Services Business
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iﬁ; 2 JALUX SHANGHAI et JALUX HAWAII
2L \ JALUX HONG KONG JALUX ASIA
w
HE

(Jﬁﬂﬁ) ("E"'é.“f")




EBNRMEADETEECSRRD

Main Businesses of Overseas Subsidiaries: 1
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Main Businesses of Overseas Subsidiaries: 2
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Main Businesses of Overseas Subsidiaries: 3
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Main Businesses of Overseas Subsidiaries: 4
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Key businesses in the Mid-term Plan (by Field) Mid-term
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Consolidated Performance Trends and Projections (&4 : &7 ¥ million ) March "07E Mid-term
(%)
b= XA () {4
Net Sales o Operating Income (Ratio) /<>
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Semiannual consolidated Performance Trends and Projections (B4 - BT ¥ million ) Semiannual
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_ ]| — ,ﬁ\ A 413
40.000 1,500 \\// \\ /<> |
| | TN A
1 N {2
1,000 - = HH = A
2000 H H—HH H H HH H HFH HH HH — A \/
500 F |— 4 HH H = 90
0 0 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H@&« 1H 2H 1H 2H 1H 2H 1H 2H 1H 2Hsm
03./3%1 04.3#81 O5/3# 06.3%8 07./34 0338 043 0538 0634 07./ 3%
! ' ) o)
2000 1 g8 (K) oh R R 25 (3R)
Ordinary Income (Ratio) / 1000 |  Net Income (Ratio) —
2 i oS Y 13 13
1,500 ” \,,/ e s — — []
N |, _
1000 \/ IRl 500 7/
el | [[le—l [T B
] A e N
N W
500 H — Lo e gt 11
0 0 0 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H®m MH 2H 1H 24 1H 24 1H 2H 1H 2H&@®
033 04.3# 05/3% 06,388 07.3% 03388 0438 O05/3# 06.3%8 0734




hRAGTHEAE i
Mid-term Plan Figures Mid-term
(FHME) 20044 20064F 20074 20094 ¥R ESE
(Million yen) S AHIRAR SAMEM SAMTHE 3R E (04/3 = 09/3)
March ’04 March ’06 March 07 E March 09 E CAGR
RS
Net sales 86,089 107,952 111,000 125,000 7.7%
St L#FIF
Gross profit 20,244 23,356 24,400 27,000 5.9%
= 2ok
Opeiting income 21081 21444 3,100 4,800 182%
BEFE
Ordinal_le ilncome 11914 3,212 3,400 5,000 212%
BEAEE
Ratio of odinary 2.2% 3.0% 3.1% 4.0% _
income to sales
L EABIFIAE
e 1,085 1,689 1,700 2,700 20.0%
s e 11.0% 13.6% 12.4% 16.0% _
. 3.2% 4.6% 4.3% 5.5% —
EPS (yen)
Ry 86.21M 132.57M| 133.22 | 210.00M —

04/3M1 %A & T HBHFIE TEH2 0%DME] DKEEME L.09/34I=6 OBFAEHE

We plan to sustain ordinary income growth rate of 20% per year (since March *04) and reach 5 billion yen by the year ending March * 09.




RO T RERYEA

Mid-term Plan Concepts and Measures

34

Mid-term

“SFEEIKYDIN—FF—7

- - “Contributing to Tomorrow” @ -

Customer-focused Shareholder-focused CSR-focused Employee happiness

~ Provide quality products and services

Cultivate long-term, stable profit growth

I BEAED-Y—EXDEHE | EHREMEARREIOER J

FL—THESRRDEER | BEEERON

Expand business outside group B Expand customer base

X

J

Lighting the Way to a Brighter Future

[ RIRES X 1D 1E - ?fl'.'\ﬁ

Strengthening and expanding lifestyle creation business

~

[ i;%-D:??—’T‘yb«@HRU%EoH

Pursuing baby-boomer/senior markets




EPStsuyumsnm EROEDMERE LUETE [umTe |+ th7 |
EPS and ROE Trends and Projections March "07E Mid-term
0
(IEE)) 210.00 (%)
200 - 16.0
1 15
150 r
132.57 133.22
9.6 10
110.62
100 r
82.38 8362 86.21
53.34 09.38 19
50
0 1 1 1 1 1 1 1 1 1 0
00/3%#H O1/3Hf 02/3H#1 03/3#] 04/3%F 05/3H] 06/3%F 07/3#f 09/3%4

: . (F/E) (§1/E)
(Period ending)



BASLMIMERAOEBRIUHE  [2078).] o8 |
_Dividends _and Payout Ratio Trends _and Projections March 07E Mid-term
1 :l’ . N1
((Pri*iijrCha{e, Ezjn)) 34.5 EEé Tétﬁ (%)
30 -325 Divid(e%lﬁu)t ratio
(Non-consolidated)
\..o 430
20 100 gy 199
17.0 EEEY 18.1 30 1 20
AN
2 @ 24
22 AR 4 e ]
10 i 20 Divide(nﬁﬁit ratio 10
1 6 (consolidated)
14 |19
12
0 : : : : : : : : 0
00/3#1  O01/3#  02/3#]  03/3#1  04/3#1  05/3#8  06/3H#8 07/3%f 09/3%H
(F/E) (§t/E)

200943 AYFETICEELMEM I (BEA—X)ZBHET (BE=1#%H=Y50MH)
We target 30% dividend payout ratio (non-consolidated basis) by the year ending March 2009 (assuming price of ¥50 per share)




L IhFTEEDRRAD

Strengthenlng and Expanding Businesses

L S

Mail-order sales

~— BIEREEE

1 EZREH

HEREREEJAL SHOP),. DMA%4A4 TJAL World Shopping
Club]. WEBIJALS avELH

RAVMIEFICLIBEERORIL
"BERZEFILOHETIRETEROME

R TLBAICKD YT T4 T NOEIELEEENERDR L

-WEBLavE ST DER AL

RE-REEADILT

| SRR

AYER-BRERICHES. SRELTER BRISHITEIFTEDIEKX
BRTIBRRE RV RDISERCHGTSAME




BIERTE ST LEHKIUIL R 2001%381=100) AEEE

Mail-order Net Sales and Growth

(B ¥ 100million) B
200

B0 [ rr oo

JALUXKL R
Growth

1 150
...... ‘ feeea
' ‘ EARTTSRAENL R %
‘ Market growth
O ‘ ] ] ] ] 100

01 /3%& 02/3%A 03/3#f 04/3%A 05/3#A 06/34A

(Period ending) _
X BRBERFEHS (JADMA)



B -FrRILAIFT LS

Breakdown of Sales Channels

BAREE R

Mail-order sales

se L& (EAA) 52 3F B (M)
D; {$ Net Sales (Mil ¥) Order unit price(¥) ‘LL 0'1’
Channel 05/ 3% o6 3% | ML | o6 3
[fﬂ; gﬁ?lg):ﬁlé%ﬂight catalog]
X =z
1,326 1 o 170 88% 17 ,400 Mainly targets air passengers
h|= (FREERR)
9 (attracting new customers)
Jal =
H _;ﬁ JAL World
7“ - Shopping 31042 31202 105% 141400 [DM#AA0%] DM catalogs]
o (¥ % Club FRR=BFEE
g_: = Mainly target established customers
& P 5 (BEFFREZSE )
d 7;’—1'“751 1,666 1,809 109% 11,800 (activating existing customers)
“Gourmet
First-Class”
[WEBE—I/L]
W AL THE=IALEE, BEEE
E . 859 | 798 | 93%| 13,500 |Menvimsplmit
B Shopping (R EREAR - EEL)
(cultivating and activating new customers)
7 NEELEELL,
ard members magazine etc
er 122% ERF=IALY I-7TEE
Z DM on 1,060 1,296 0 _ At
Mainly targets JAL group and external customers
A n'l' Total
(Eﬁﬂilizlzi’«]) 6,287 6,466 |103%
(average unit prices)




BEEER (200638

Customer Composition

HAREE SR

Mail-order sales

-

JAL SHOP

FER

9 10

4 10

11

14

JAL World Shopping Club

(F)

49%

3| 51%

5
2

(M)

28
%

(F)

4

11

1

6

11

16

42%

8%

Generation O ~204% [O304 [O40 [Os0¢t W60k [O 70~




7 an 53 58 Al 58 L AR K

Sales Composition by Product

BAREE R

Mail-order sales

38

37

BHE

£B§Fﬁn§h 10 B
4 OKH &

OXRERGM

B Misc.
Foods

Household 9 n Clothing

1

O Household etc.

0% 10%

20%

30% 40%

50% 60%

70% 80%

90% 100%

\f

]

e LB EGISREB (20064FE3 A HA) superior sales items

#2{85,0005H
Around ¥250 million

TAAAY)—X

De Sky series

PR AT v

Wine and liquor

AIVCFIVBRER

Supplement

Jr—LoR
(BLEBEE -21V%'(h)

CHAIR
COLLECTION

AL 77-AH7A
(A1 ES)

IAT 77-RM32

#91{&8,0005 M
Around ¥180 million

¥5{E1 ,0005H
Around ¥510 million

#31/%1,0005H
Around ¥110 million

¥91{88,000FH
Around ¥180 million

AN




B ETESRRAD A |

Strengthening and Expanding Businesses tsh

— AR F—

£ E25Z#FTIBLUE SKY 95/ (ERERIESHAHISE]) .,
B AZEETIJAL-DFS 145 (EE R R IE) B

2006 F 2 IR TEICHREIE. A48 ICRRAZEIC1 ESHEE (BLUE SKY)
-2006F4 AICERRYZ(TIZKY ., i TR E (IS5 E&HIFER (BLUE SKY)

SERIEEE |
- EEERBEOENEEZERELE. RIR-RITOFEERER
-FAZEHES—IFIILE#H (2006.76) -FHZEERRE(2009)




TEEHNE (2006FE10A31HERHE) REES

| Network of Airport Shops (as of October 31, 2006) Airport shops
() AR product sates | BB comvined | BREE Foodsorink [ Et r1 = Mepatecy
BRI 45 28 14 | 87 =
S (200451 R) = 0| an || @ |

New Chitose
=
O E
BLUE SKY & 49 31 15 | 95

JAL-DFS | 4 - = 4

¥R IE M (200544 A ~) BE| 4 |IR| 3 |ME| 1 8

New shops

M

Akita

LN B

Fukuoka Kita Kyushu

K5

Oita

FH

Haneda

-
BEX
AR

Kumamoto

BERE

Kagoshima



|
o}

EEEWMSBEXRTL Bl
A:\il:_port ShopFSIaIes - Airport shops

I (M ¥ 100million)

QOO | ---remeeree e
Net sales
150 [oereremm e —
100 |- - - I -
Gross profit
5O |---[ESNINNNES. ... BN A
0
03/3#4
100 [-omeeememrmmmrrrmeeneeneeeeee LR B [l
Net sales
80
7 O 67 ... 59 o 2
45 30 ‘ 5E LRI \
99 24 31 Gross profit 27 33 37
0

01/3# 02/3%] 03/3%#f 04/3%] 05/3% 06/3Hf



ZEIETERART

Airport Shop Sales (Monthly)

r

el
[— 1]

=l

‘ EEIES \
Airport shops

(BAH) million yen (%)
2,200 200
2,000 R
BLUE SKY 58L&
1,800 — 1 i T — 1 Net sales
1 150 -
1600 ¢ N H = H - e e — H — : -
BLUE SKY 5t L&
MoHHHH+HHHHRHRHRHEREY R R H — H — 8 BI4ELE
Vs. previous yr.
1.200 _.:.:.\T\ R Y N DR P IR 1] e | e ~o o — & ¢ |
S . o o o TV T —%—¢ 3§ % ¢ § & o "o 1100 —m—
1,000 BLUE SKYBX#FE
0O R I I Mottt Attt T mlm — It u F LERTEL
soo R AL LA L L AL L P L L L n ne | PP ] V/s. previous yr.
50 _o—
L ieinliulgiginlgisiuleinliilals T nlm AL EASRES
200FH — — + — — — — — H — = + — - — - — — + — B HI4ELE
Dom. passenger nos.
0 0 vs. previous yr.
04547 5A 6A 7R 8A 9A 108 1A 128 05417 28 3R 48 58 6A 7R 8A 98 108 1A 128 06/18 2R 3R 48 5A 6A 78 8R 98
(B H) million yen (%)
2,200 /\- 200
2,000 //ﬁ\;\
1,800
J | 150 JAL-DFS LR
1,600 Net sales
+
1,400 -
. . P e JAL-DFS 35 £ %
1200 Ny e %, \ 1 100 AIEELE
1000 \H/\e ° ,,,/‘*ﬂ/‘ﬂzﬂ V/s. previous yr.
800
JAL EFfRIRER
600 mTem mTEmeE B B T T —] 1 50 ATEEEE
Int. passenger nos.
A B B N B E DN EE N EEIILE B 1 TR | B B i VS. previous yr.
wHH+—HHHHHHEHEAERHRRHRHHF — — — = .
0 0

04448 58 67 1R s8R 9 108 18 12A  05%1A 2R

108

1A

12 06%1R

2R




“REERFHIEQD

| Gift Certificates for Shareholders

BESAKREOARDKHERRIC
[JALUXK T EBFEmSTTESE

(B%hEAR = 14ER)

JALUX:E A% a% TIALL World Shopping Clubi
LU ZEEEHIBLUE SKY ITC
1421, OO0 Mz L T # A ==E1TE




“REERFHIEQ

| Gift Certificates for Shareholders

HEEBTEmEF (=g BRXTHEBATHE

s (1#:1,000H) (1#%30M F48) 4 S BfiZ B 2 EBLET O TTHELEEL)

F 4 £ = A 5&

SmEIsnERE | aowoAn ke | AVEAERE A f  [iaccononsmamons
100%% ~ 2,000 2,000m 3,000 7,000 H 20 5m 25 5/
500#%~ 4,000 4,000 15,000m | 23,000m| 1005m | 125%m
2,000%&~ 7,000 M 7,000m 60,000 74.000m 400 5m 500 5/
4,000#-~ | 10,000m | 10,000m | 120,000m | 140,000s| 800%m | 1,000 5w
6,000%k~ 12,000 m 12,000 m 180,000m | 204,000 | 1,200 58 | 1,500 5m
10,0008k~ 14,000 M 14,000 M 300,000m | 328,000 | 2,000 57 | 2,500 5m
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News Mail Service (Currently available in Japanese only)

HONE JALUXD=2—R)—ZAPIRYAFDEFFLEEZe A —ILTEMLELV-LET HON

p
JALUXHR—LR—D Tl B E - BEREROC-1—RAA—IL Y —ERGEXTRELTULET,

1 www.jalux.com 2 THKE-#BERER] 3 [RZ1—RA—JLDOTEA]

TR LN |
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\
----" Taggus® o itnaa,

--....’

NN st
e ."-
Qggunt

1AL DA—LTFRL R %
PEEDAIL. ELT-TH
%#Jff_ﬁ IAWL=EFET,




FLHEXBERF(2002/02~)

Principal Business Measures

20024F 25 BEIEAIEIFHSE 2 @5 N

Listed on TSE 2nd section

| 4H JAL& GDH)I?:I BRZIEREIND f%i%f&éé%ﬂ AFRICEE

action system with JAL changed from buying and selling to consulting and support

[] 10A JAL-JASEEEIRE

Integration of JAL-JAS

0 20034 38 41 S V#F. SARSDFEAE

Outbreak of Iraq war and SARS

= 68 BmAAOYT [HILAT7—R NI SR HHEITF

Issued “Gourmet First Class” food catalogue

88 tXJS> o ROIv—4H%#Y=—a—7I

JALUX brand logo redesigned

_ 98 TPLAZA WIEN JALUX] GBS XD roa vy NA—T >

Gift shop “Plaza Wien Jalux” opens

L 20044E 1B (BR)IANSEL—T 1 2T LEBE

Merged with JAS Trading

a 3A RIELZFENSIFT TS 150 L5 (#EWIEE)

red to TSE 1st sectio

o 6 MEMI OO UVBRORE - A E R X ZFHMA

Sales launched for “Engine parts storage and supply system”

\J JAL/Nr—2 3 D XD ERSE Y R— b ZFfta /

Sales support launched for “JAL vacations”




FHEEXEREEKFE(2004/10~)

Principal Business Measures

20045£10H
11H

12R

20054F 2R
12H
20065F 2R
4H

BB RZEAR-LTJALUXY 9V 44hh-L-ZRmI1Z4-7" Y

Opened “JALUX Good Time Home, Chofu” for fee-paying care home management

R A ZEFETJAL-DFS] D)L A V) [ERERIE R

At Narita Airport, “ JAL-DFS” BVLGARI shop moved location and expanded floor space

JALLRE BRI D—EBFEH L ZHR

Announces partial sale of JAL-owned shares

FIEZZ 8- VAR 0 IBLUE SKY] 3 54 % 1%

Opened three new “Blue Sky” shops after Haneda Airport Terminal restructuring

FERZEEIIAL-DFSIE> TS VEF—T

At Narita Airport, “ JAL-DFS” MONTBLANC shop established

hEREIRR2E &I IBLUE SKY| 3 [E&iEA—TF >

Three “Blue Sky” shops established at Chubu International Airport

s R hiE A TJALUX SHANGHAI Co., Ltd. | Z5%iL

JALUX Shanghai Co., Ltd. established as overseas subsidiary

P22 & (ZIBLUE SKY] 1 [EdfiZxA—T >

One “Blue Sky” shop established at Kobe Airport

T ICBLUE SKY) 5 [EfRZ 185 (ExiEEY 211)

Five “Blue Sky” shops established at New Chitose Airport (after getting operating rights)

6H RKHZEHESZ—=TILER

1R

Nalita Airport Terminal restructured

st IR hiE A TJALUX HONG KONG Co. , Ltd. | Z&&iL

JALUX HONG KONG Cao., Ltd. established as overseas subsidiary

—

J




JALUX (YL R)BR (HEF18=2729)

JALUX Overview (TSE 1st :2729)

JALY IV —7 Disit, MEERR%E). <zooz¢za«:ﬂs>\

JAL group companies; Lifestyle Creation Companies (listed Feb. 2002)

Q JAL

sainyes

o

o JAL /

SHETAER] TEEMEEGER, aR)I TBEEY —E R (EsH, @),

Line of business: Aviation, lifestyle services, (mail-order sales and foodstuffs), and customer services (shops and insurance agency).

vy}
c
0,
=3
@
1]
@
]
o

3 4 3 2 5
50

WHRHIIL03 MG, 4 HEGTESHEEND., | )

From March ‘03, net income has posted record profits for the fourth successive period.

o 07/3 1,110 , 34 17

o 20
09/3 50 | ()3 /




JALUX% B DR

Strengthening the JALUX brand
MZEREESER AERESRR BEY—EREE
Aviation-Related Business Lifestyle Services Business Customer Services Business
@
< 7—X- A TAT - N —
3 = >
2 iR | QR NN ST S S IR 777 T2 || 525 || JAL-DFS
HEPIRR T B&) |(@R-rrr)| Y7L [ B I ] (ZmER) | (EBRBUD)
AR 94~ moam )| (8R] TR
T - A i BLUE SKY “
Aerospace, Fuel, (;:b{:lliz:vsi(e:;vslﬁzsply 5 I‘E‘ Bgverage Media & Culture Direct Marketing [ I]I,]:zu?:::;gen ] (Airport Shops) (Duty-free Shops)
MEBITIERES [ In-flight Sales ] [ qu ] [G F;r,:/lntmr? i ] (Mail-order Sales) Real Estate
Materials Textile Supply ine eneral Merchandise

B/ FLyD
Specialist knowledge

- 2= - ZEAEREED
TR/ N2 E))—R

Specialist knowledge and resources
related to aircraft and airports

-{E, N —T T4 N

\ Planning and marketing power

JALTSF

Brand Value

‘BtoCEVRAADEF
Activating B2C business
BF Y
-mBERFE
Quality competitiveness

-[JAL SELECTION]

- JAL World Shopping Cw
/ \ -[JAL-DFS]

[ m=2= ]

-JAL-JAS#E &L BHILXK

Expansion through JAL-JAS integration
- #160005 ADMEIRE
(FRIENTREE)

60 million airline passengers/yr

QALO“ )b—jwiﬁggﬁj

JAL group customer base




S E (2006%

Corporate Summary (as of September 30, 2006)

FOA30RIRTA)

O = E#FFa4t

/

] Rl B iyl i Y B Y

B B

B B
SEFHa—K
-]
4 kv
Z X &
B K
EXEE
HXAEH

ERF&1t

ERNZERE

BN F=t

Trade name

Stock code

Representative

Established

Capitalization

Total no. of
shareholders

Accounting year

Number of
employees

Domestic
subsidiaries

Domestic

airport shops

Overseas
subsidiaries

BRAESHIALUX(DvILyIR) [#EX 4 JALUX Inc.]
2729 (REE1ER)
REDFERAR E& B
19624 (BBF1374)3A28H
25{%5,85575M

TSE 1st
President & CEO Toshiki Okazaki

March 28, 1962

¥ 2,558,550,000
10,8954

BFE4A1BHMEE3A31BET
1,8654 (EfFEFEt 1.2128%8D)

(Including consolidated subsidiaries)
Q (¥k) JAL-DFS (& fi sa B 5E) JAL-DFS Co., Ltd. (Duty-free sales)
O () JALUXIT 7 R—h (Z R EHEE X75)

JALUX Airport Inc. (Airport shop management business)
(FR)JYI7Yyar o )TAk JY Fashion Create Inc.

FT=. B, A, B, EM4ELE 2522 K09 [EEH

99 shops in 25 airports including New Chitose, Narita, Haneda, Kansai, and Fukuoka

Q JALUX EUROPE Ltd. (A Ky, 4—)

April 1 to March 31

(London, Vienna)

Q JALUX AMERICAS, Inc.(AY>¥JLR) (Los Angeles)
JALUX HAWAIL, Inc.(7R/JLJL) (Honolulu)

Q JALUX ASIA Ltd.(7\>2%) (Bangkok)

Q JALUX ASIA SERVICE Ltd.(/\>2%) (Bangkok)

Q JALUX HONG KONG Co., Ltd.(F#) (Hong Kong)

Q JALUX SHANGHAI Co., Ltd.(_tf8) (Shanghai)




AEHITOLWTOIIE

Cautionary Statement

FEHITSETHTHY . ERGREREF T HREEI(E
EXUAMESFBREE FHBEEEZCSRBLET,

Tl AEMISEED, XRICEHTHRBEL PO EFICIL, THE
EEREEATEYET . RIFOXEEE. HHOFEFRMYEL
REHEZOHRRE., ELTHEGCREFFEDRESF. SESEL
BRICKY, RGHARREAHLSEZCEMBEMNET,

Please refer to the Financial Information (“Kessan Tanshin”, “Yukashoken Hokokusyo”,
etc.) for the precise figures on the account settlement. This document includes certain
forward-looking statements about future performance. They are based on management
assumptions and beliefs in light of information currently available, and involve
risks and uncertainties. Actual results may differ materially from these forecasts.






