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QOutline of Consolidated Financial Results for March 2008
(March 2008 = The Year Ended March 31, 2008)
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Business Results for March 2007 (vs. Pre-term Projection)
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wﬁ‘ﬂ$ﬁ§ 200855'53 H %H Compared with

Pre-term projection March 2008 pre-term projection
(BH- BB M. %) =& 5oLtk &% 5oLtk 18HEE (o= 3
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
T LE 120,000 | — 120,228 — 228/ 100.2
RERRE | 25500 213 23,869 A1,630 93.6
RERER 22,000 & 183 21,680 A319 985
it 3,500 29 2,188 A1311 625
Lt Al 3,700/ 3.1 2,596 A1,103] 70.2
= Sl 1,850 | 1.5 978 A871] 52.9
EPS(F) 144.98 76.68 A68.30  52.9
SrddE 1,750 1,060 ABS9  60.6
ke 1,150 1,111 A38 | 96.7
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Business Results for March 2008 (vs. Results for March 2007)

2007435 1 200843 F 1] o
March 2007 March 2008 the previous period
(BB HHM. %) &% F L %8 e HamEE | LeE
(Million yen, %) Amount Ratio to sales Amount Ratio to sales Increase/Decrease Change
* L 114,133 — 120,228 - 6,094 105.3
®ERFSE | 54530 215 || 23,869 A661] 97.3
REEER 21284 = 186 21,680 395  101.9
oﬁaﬁ%ﬂiﬁne 3,246 2.8 2,188 . A1,057] 67.4
Lt Al 3,516 31 2 596 | A919] 738
gﬁﬁﬂﬁ 1,579 1.4 978 . A601 61.9
EPS(F) 124.01 76.68 A4733 61.8
c‘%ﬁ%ﬁf 1,476 1,060 A415  71.8
L 759 1111 352 |146.4
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Breakdown of SG&A Expenses
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20074%3AH 200853 A HA Compared with
March 2007 March 2008 the previous period
(BB BH M. %) ik SefLt k. SefLt =P 3
(Million yen, %) Amount Ratio to gross profit Amount Ratio to gross profit Increase/Decrease Change

RE@FE 04530 - 23,869 — AB61 = 97.3
A2

Personal expenses
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Rent expenses
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Rent expenses

TS

Depreciation
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Packing and
transportation expenses
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Other expenses

RSEEEER

SG&A

= 2K
Op%rlating ilncome 3,246 13 2

A1,057 67.4
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Contributing Factors to Consolidated Ordinary Income

H R “ Jalux
March *08 ——

(BAM)

St LBRBDIBHE

1
1
[]
1

fZeds-mh - EE [ FALINR—TTaOUEE

FEEEXE

7—X-EnNLyrEZ [ JIL—RHh1EE
ATAT hIFr—=F% [ | JAL-DFS

[ ] SM9THIUEE

o ERERE

) %






